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Respect the Brand. Use the Book.

If you ask ten people at Apple, BMW or Virgin what their company does, they’ll all give the same answer. Why? Because they
understand the essence of their brands.

For more than a year, we have been working to not just create a great new logo or refine our messaging techniques, but to
discover the essence of Westcon-Comstor. We discovered that there was a disconnect. Many saw Westcon and Comstor

as two separate companies. Some believed that Westcon or Comstor in one region was a different entity than Westcon or
Comstor in another region. And there was a lot of confusion about where WestconGroup fit in. No one was telling the same
Westcon—Comstor story.

Through conscientious contemplation, in—depth discussions and painstaking hard work, we found the root of what makes us
who we are. And now we want to share that with you.

No matter where you are in the world, we should all be on the same page in telling the Westcon-Comstor story.

Of course, there will be times when we have to respect the individual brands, Westcon and Comstor. This book will help you
differentiate between those times so we always tell the most appropriate story.

That's the aim of these guidelines. This book was created to help you understand the thinking behind, and the use of,
WestconGroup's go—to—market brands, Westcon—-Comstor, its visual identity and its messaging. Think of it as the foundation
on which you are building something BIG.

What may seem like a bunch of rules and regulations on usage and style are really opportunities for every one of us to share
the same story of Westcon—Comstor no matter where we are, what we do or whom we are speaking to.

Great brands tell great stories. This book helps you tell the Westcon-Comstor story.

The Power of Consistency

Once upon a time there was a brand without a consistent visual identity and without consistent messaging. No one knew who
it was or what it did. And, more importantly, no one trusted the brand. So the brand died friendless and penniless. The end.

That's NOT our story, and here’s why.

When a partner, customer or prospect sees the Westcon-Comstor brand and hears our consistent message, it reinforces our
unique selling points in their minds.

This begins the journey of “brand recall.” Brand recall is a psychological experience in which the more times a customer sees
and hears the same communication, the more familiar they become with who we are, and therefore they learn to put their
trust in us.

And we all know people tend to do business with people and companies they trust.

Delivering a consistent visual identity and message not only gives our audience, our partners and customers something nice

to look at and to read, but it affects how they feel about us. It expands on our promise to be trusted advisors, it emphasizes
our ability to deliver results and be responsible for what we do and say, and it encourages our partners to want to do business
with us.



Though we are in the IT business, we are still humans in a relationship with other humans — and how we make them feel
matters. If we're not all on the same page when it comes to the WestconGroup company and our Westcon-Comstor brands,
then we are nowhere.

Consistency:
+ Helps us manage perceptions
Connotes our professionalism, purpose and stability
Conveys our personality and attitude
Eliminates brand confusion
Instills confidence
Protects our investment
Builds on previous successes

Your Ambassadorship

“A brand is a living entity — and it's enriched or undermined cumulatively over time, the product of a
thousand small gestures.” — Michael Eisner, former CEO, The Walt Disney Company

And each of us is responsible for those small gestures every day. It's a big responsibility. This book isn’t here to tell you what
to do. It's here to empower you as a brand ambassador. The consistency of our brand depends on you. Each of us plays a big
role in successfully representing our company and brands.

This is your chance to embrace the powerful changes within our company and be confident in striving for greater
consistency in who we are, what we do and how we are represented, while maintaining the flexibility that allows us to
respond to the needs of our business partners.

Don't let the daunting assumption of change and learning something new hinder your opportunities. If you use this guide,
your job will be made 100 times easier.

No more wondering which colors, logo, words or tone to use.
No more random decisions about elements or messaging.
No need to worry about the minute details — it's all spelled out for you in these pages.

As a creative professional and marketing guru, you can spend your valuable time focused on what you do best —
advocating and evangelizing the power of Westcon-Comstor to help our partners achieve greater levels of success.
Following this guide enables you to create impelling visuals, write eloquent and provocative messages, and to meet your
ultimate goal of effective marketing.



Who Are We?

Whether you've been working with Westcon-Comstor from the start or for only a couple of months, you should be aware
that you are a part of something so revolutionary, it will change the way the IT channel flows.

As a value-added distributor, Westcon—Comstor is at the forefront of transforming distribution by enabling our partners to
meet their customers’ needs now and pursue new opportunities with physical, digital and hybrid IT platforms, products and
solutions. We help our partners navigate logistic complexities through our global capabilities in cloud, deployment and services.
Our passion is to partner with vendors, resellers and service providers to deliver results together, enabling them to achieve
the fastest time to revenue.

Westcon—-Comstor understands that in order to be successful today, none of us can do it alone. We are here to be a trusted
advisor, investing in our partners’ futures by providing access to market knowledge and technical expertise that will uncover
new business opportunities. Through our enablement and engagement programs, we help maximize business performance for
the long term, as well as capitalize on emerging IT opportunities with our new technology incubation programs.

Our teams take great pride in addressing and responding to partner needs, creating an exceptional experience unlike any
other in the channel. Through our global presence and the diverse makeup of our teams, we encourage innovation, creativity
and fun when it comes to business. By taking a collaborative, channel-centric approach that is committed to excellence every
step of the way, we help our partners achieve greater success.

A Brief History of 30 Years

It all started in June 1985 when Thomas Dolan, Philip Raffiani and
Roman Michalowski founded Westcon Associates in a two—car
garage 20 miles north of New York City.

Early believers in the potential of Ethernet run over telephone
wiring rather than coaxial cable, these three gentlemen mortgaged
their homes to purchase $1 million in Ethernet products, which
they moved by telephoning prospects.

With a passion to put partners first, Westcon was one of a
number of small distributors that changed the way computer
products were sold by offering technical support and training,

as well as marketing and even financing assistance to small
businesses, helping many upgrade their technology infrastructures.

In 1998, Datatec acquired WestconGroup, with the intent to
consolidate all its Value-Added Distributor businesses under

the name WestconGroup. Comstor was brought into the
WestconGroup fold in 1999 with the purchase of Cisco Systems—
focused distributor comstor.net from General Electric. Through a
variety of acquisitions and a long line of esteemed partnerships,
WestconGroup has become a global force in the IT channel, from
North America and Europe to Africa and the Middle East to Asia
and the Pacific to Latin America and South America.

For more than 30 years, WestconGroup has been committed to
keeping our promise of putting our partners first. It is only through
our partners’ success that we can measure our own. That's what
drives us to empower people, unite teams and work with our
partners to achieve not only the favorable results they expect, but
to exceed those expectations.

In just 30 years, WestconGroup has grown from three guys in a The two-car garage where it all began 20 miles north of NYC
two—car garage to nearly 4,000 associates serving over 20,000
customers in 70-plus countries across six continents.



Evolution of Our Brand
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Origins of Our Brand Refresh

Over the past year, we have been working to develop our brand with a new and dynamic logo design and compelling
messaging that captures the essence of our business.

Through this discovery process, we have all learned more about who we are as a company and what drives us to be the
value—-added distributor our business partners trust and rely on most. It has also helped us determine our go-to-market
strategy for Westcon and Comstor and the role they play together in our overall success.

So let’s break it down.

Datatec is WestconGroup's parent company. Headquartered in Johannesburg, South Africa, Datatec is a publicly traded
company on the Johannesburg Stock Exchange and the Alternative Investment Market of the London Stock Exchange. All
communications from Datatec will refer to us by our legal name WestconGroup or WestconGroup Inc. rather than our
go-to—-market brands Westcon—-Comstor, Westcon or Comstor.

WestconGroup Inc. remains as our legal corporate name. It will be used in the context of legal, compliance and financial
matters. The new logo includes a reference that our brands are “powered by WestconGroup.”

For our go—-to—market strategy, we are merging our legacy brands, Westcon and Comstor into Westcon-Comstor. This
consolidation gives us an opportunity companywide to solidify our brand and to grow in the channel without impacting the
way we do business or enacting any organizational changes.

When using the term “Westcon—-Comstor” in text, include a hyphen between the two names as shown. When graphically
depicted, the logo includes the Burst between the two names, as shown in the Visual Identity section.

Through Westcon—-Comstor, we offer seven Practices that are comprised of three capabilities and four technologies. Our
three capabilities are offered through Westcon-Comstor and include Cloud, Global Deployment and Services. The four
technologies, Security, Unified Communications and Collaboration, Networking and Data Center, are offered to our reseller
partners through either Westcon or Comstor. Westcon encompasses a variety of industry-leading vendors, while Comstor is
our Cisco—centric brand.

We have also crafted new messaging about our company and our brands, and are introducing our new tagline “Delivering
Results Together” as part of our core positioning statement. This statement explains why we do what we do. Though just
three simple words, they convey not only a powerful message, but remind us and our customers of our promises.

Delivering: We are a leading global, value-added distributor and we know the intricacies of the channel better than anyone.

Results: We pay attention to the big picture while focusing on the details to ensure we meet, and exceed, the expectations
of our customers.

Together: We don’t do it alone. It is with the confidence our partners place in us, the hard work and inspiration of every one
on the Westcon-Comstor team and our commitment to building relationships that makes sure our partners can count on us.

We work with our partners to deliver these results, because even though it may look like technology on the outside, it's
human beings who are benefiting from this technology, and it's human beings who depend on us.



Our Visual Identity

“Logos and branding are so important. In a big part of the world, people cannot read French or English,
but are great at remembering signs.” — Karl Lagerfeld, fashion designer and artist

Without saying a word, our logo impacts the way people feel about us. Our logo isn’t just about looking pretty and being
recognizable. It conveys the depth of our company’s character, our promise to our partners, and how we work to deliver on
that promise. We have now joined Westcon and Comstor together with a graphic icon called the Burst.

The Burst is comprised of the flashes that represent our Practices. Each flash has evolved to include pixels in and around the
circumference of the Burst, representing the industry evolution to a hybrid distribution model. The interaction between flashes
is the engagement our Practices share, the collaboration between regions and the cohesiveness of our relationship with

our partners.

The Burst represents a burst of ideas leading to innovation, a burst of energy that propels us to achieve more, and a burst of
opportunities through traditional and emerging markets combined. As we expand and invest in emerging markets, the Burst
can also expand with more Practices bursting open to reveal greater opportunities.

It's impactful and innovative. Just like us.
Synonymous with our tagline of Delivering Results Together, our logo tells a collaborative story, not only between our two
go-to—-market brands, but within the cohesive co-mingling of our Practice colors in the Burst. We represent two brands,

but we all work together to achieve the collective goals of Westcon-Comstor, specifically to deliver the results our
customers expect.

Our Messaging

Great brands are made of more than just eye-catching logos and graphic representations. They also are made from thoughtful
and consistent messaging and the language used to describe the essence of the company.

We have developed a new messaging platform and framework that answers the questions “Why" choose Westcon—-Comstor,
"How" we deliver value add and “What" makes us unique. But it isn't only about what we say, but how we say it. These
messages are delivered in a consistent tone, personality and language style that will further help our ability to be heard.

In order to remain consistent and stay on target, we have developed template copy to help tell the story of

Westcon-Comstor, as well as uniform messaging around our seven Practices. This copy enables the Westcon—-Comstor
story to be told the same way every time, so no matter where you are or whom you are talking to, the story is the same.

Regionally Speaking

We understand and are sensitive to the differences in language, usage and grammar throughout our different regions. The
messaging as a whole remains the same. No matter where you are in the world, the Westcon-Comstor brand is the same,
easily identifiable and understood to represent our company. Through the development of regional Writing Style Guides, our
brand cohesion will only become stronger as we remain committed to consistency and expressing ourselves in a manner that
is easily understood.



The Story of the Burst

We have joined our go—-to—market brands with a piece of graphic iconography we call the Burst. The Burst isn’t just an
amazing piece of graphic design. It also tells the Westcon—Comstor story through color, composition and placement.

The Burst is comprised of the seven flashes representing each of our Practices. Each flash has evolved to include pixels on
the outer edges expanding outward and creating a sense of motion to tell the story of how we are always reaching for
opportunities and moving forward.

The flashes overlap as they come to create the center of the Burst. This overlapping visually explains the coming together of
our brands, the collaboration between our global regions and the commitment we have to work closely with our partners to
deliver success. As the flashes merge, new hues are created, providing us with new elements to use as we evolve and grow.

Placed between our two brands, Westcon and Comstor, the Burst connects these brands and creates one cohesive logo.



The Engineering of the Burst
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note: Each angle is lined up to the left edge of the flash.

Within the Burst, are fourteen flashes. These fourteen flashes are representative of each of our seven Practices. Each flash is
at a different angle and their degrees are relevant to the design. The relativity of the design is reflective in all collateral where
colors and pixels are used to denote any one of the seven Practices.

When the flashes are used independent from the Burst to represent a particular Practice in any design, it is a good idea to
keep the flash at these angles so that all collateral across all Practices are represented as a smaller piece to a larger puzzle,
Westcon-Comstor. While this is not a required practice across all designed collateral, it is a nice call back to the overall brand.



Logo Introduction

The Westcon-Comstor logo is our corporate mark and the key building block of our visual identity. Our corporate signature

is the combination of the logo and our company name. The logo and company name together have a fixed relationship that
should never be changed in any way. The logo may be referred to as the corporate mark or the “Burst.”

1. Full logo - to be used as the premier logo when being produced at a minimum of 70mm in length. (see page 26)

* Comstor

Delivering Résults Together

powered by WestconGroup

Westcon %

2. Logo with tagline only - to be used when being produced at a minimum of 60mm in length. (see page 26)

Westcon & Comstor

Delivering Résults Together

3. Logo with subline only - to be used when tagline is used as a headline to eliminate redundancy.

Westcon & Comstor

powered by WestconGroup



Logo Introduction

4. Base logo - to be used ONLY when tagline and subline become too small.
(see Merchandise Application section on page 39-40 for exceptions to 1, 2, 3 of page 9)

Westcon % Comstor

5. Reverse logo - to be used as a secondary option. The logo should not be used on a background color that matches or is in
close relationship to the colors presented in the color palette. (see page 24, #12)

Westcon & Comstor Westcon .« Comstor

Delivering Results Together Delivering Results Together

;

£

Westcon # Comstor

10
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Logo Introduction

1. Full GTM logo - to be used as the premier logo when being produced at a minimum of 45mm in length. Specific to vendor
and services (Where appropriate).

Westcon 1 ¥ Comstor

Delivering Results Together - Delivering Results Together

powered by WestconGroup ' e powered by WestconGroup

2. GTM logo with tagline only = to be used when being produced at a minimum of 30mm in length. (see page 27)

¥ Comstor

Delivering Results Together

Westcon 4

Delivering Results Together

3. GTM logo with subline only - to be used when tagline is used as a headline to eliminate redundancy.

» Comstor

powered by WestconGroup

Westcon

powered by WestconGroup



Logo Introduction - Reverse

1. Full GTM logo - to be used as the premier logo when being produced at a minimum of 55mm in length. (see page 29)
Specific to vendor and services (where appropriate).

Comstor

Delivering Results Together

powered by WestconGroup

Delivering Results Together

powered by WestconGroup

2. GTM logo with tagline only = to be used when being produced at a minimum of 40mm in length. (see page 29)

Westcon *' “. Comstor

Delivering Results Together S8 Delivering Results Together

3. GTM logo with subline only - to be used when tagline is used as a headline to eliminate redundancy.

Westcon * & “'~ Comstor

owered by WestconGroup s " powered by WestconGroup

12



Logo Clearspace

It is important to keep the corporate mark clear of any other graphic elements. To regulate this, an exclusion space has been
established around the corporate mark. The exclusion space indicates the closest any other graphic element or message can
be positioned in relation to our corporate mark, our company name or our corporate signature. The logo and company name
together have a fixed relationship that should never be changed in any way.

Clearspace Whenever you use the logo, it should be surrounded by clear space to ensure its visibility and
impact. No graphic elements of any kind should invade this clearspace zone. The clearspace
zone will always be relative to the size of the Burst being used. The guides are lined up to the
left edge of the “W", the right edge of the “r”, the top of the Burst and the baseline of the
subline or tagline.

Westcon—-Comstor Clearspace = X/4

and subline

powered by WestconGroup

Westcon—Comstor Clearspace = X/4

Westcon & Comstor

Delivering Results Together

Westcon—Comstor Clearspace = X/4

Westcon %* Comstor

powered by WestconGroup

13



Logo Clearspace

Clearspace

Westcon
with tagline
and subline

Westcon
with tagline only

Westcon
with subline only

Whenever you use the logo, it should be surrounded by clear space to ensure its visibility
and impact. No graphic elements of any kind should invade this clearspace zone. The
clearspace zone will always be relative to the size of the Burst being used. The guides
are lined up to the left edge of the “W", the right edge and the top of the Burst and the
baseline of the subline or tagline.

Clearspace = X/4

Westcon

~ Delivering Results Together

- ptwersd by Weston Graup

Clearspace = X/4

Westcon

 Delivering Results Together

Clearspace = X/4

Westcon

powered by WestconGroup

14



Logo Clearspace

Clearspace Whenever you use the logo, it should be surrounded by clear space to ensure its visibility
and impact. No graphic elements of any kind should invade this clearspace zone. The
clearspace zone will always be relative to the size of the Burst being used. The guides
are lined up to the right edge of the “r”, the right edge and the top of the Burst and the
baseline of the subline or tagline.

Comstor
with tagline Clearspace = X/4
andsubline WA 7T

* Comstor

Delivering Results Together

e S BY WESICONGIoUp™

Comstor

WILN LAGIINE ONIY e rr - g e e e e
. Delivering Results Together

Comstor Clearspace = X/4

with sublineonly T T L M

¥ Comstor

powered by WestconGroup




Logo Construction and Computation (For Design Use Only)

Computation

To establish the exclusion space, establish the height of the corporate mark as represented by
X. To calculate Y, divide X by 8. (Y=1/8X). Pink lines indicate alignment with pink letters. Use
the pink letters as your alignment guide. Blue lines correspond and align with blue Y boxes.

Westcon—Comstor
with tagline
and subline

Westcon®

v

¥ ‘Comstor

Delivering Re;uits Together

\pawered by WestconGroup|

Westcon—Comstor
with tagline only

Westcon &

Delivering Retults

Together

Westcon—Comstor
with subline only

Westcon

 ‘Comstor

ered by westconG

pOW

roup

Note: Logo can be provided as a broken element file upon request.
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Logo Construction and Computation (For Design Use Only)

Westcon
with tagline
and subline

Westcon
with tagline only

Westcon
with subline only

Note: Logo can be provided as a broken element file upon request.
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Logo Construction and Computation (For Design Use Only)

Comstor
with tagline
and subline

Comstor
with tagline only

Comstor
with subline only

Note: Logo can be provided as a broken element file upon request.
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What Brand Should | Use?

For most roles, the brand you represent will not change. Here is a quick reference guide. If you have questions, please ask your
regional marketing lead or contact Jason Liggitt at jason.liggitt@westcongroup.com.

Company When to Use

When do | use Westcon-Comstor?

Westcon : Comstor When your role supports both brands — such as Regional Marketing Leads, the ELT,
. Capability Practices (Cloud, GDS, Services), and most global support roles.

When do | use Westcon?

Delivering Results Together - When your role is dedicated to the Westcon business unit and/or line card such as
poviered by WestconGroup an Avaya or F5 Product Manager, or a UCC or Security Account Manager.

When do | use Comstor?

¥ Comstor

Delivering Results Together When your role Iis dedicated to the Comstor business unit and/or the Cisco and/or
powered by VesconGroue Cisco Powered line card.

When do | use WestconGroup?

WestconGroup is reserved for anyone that is dealing with financial, legal or
WeStconGroup compliance matters. Anyone that is customer- or vendor-facing SHOULD NOT
use WestconGroup.




Logo Matrix — What Logo Should | Use?

Available Logos

When to Use

Lead Logo

" Comstor

Together

Westcon

Deliverin

Use for the three Capability Practices: Cloud, Global Deployment and Services.
Use for representation for all ELT members and employees responsible for both
go-to-market brands. (see WestconGroup below)
Use for all corporate communications, collateral and signage.

- Interior / exterior corporate signage

- Corporate home pages

- Corporate presentations

- Corporate multimedia

- Corporate marketing collateral

- Corporate event invitations, signage and collateral
Use for vendor promotions that are jointly promoted by both brands
(Cloud vendors, solutions, etc.).

Use for business cards for corporate employees.

Westcon Logo

Westcon

Delivering Results Together

powered by WestconGroup

Use when promoting a specific Westcon-focused Technology Practice: Security,
Unified Communications and Collaboration, Networking and Data Center.
Use for business focused only on the Westcon line card

- Vendor emails

- Presentations

- Event invitations, signage and collateral
Westcon-Comstor logo will be the anchor logo whenever the Westcon logo is
the prominent logo.
If using only one logo due to space, for example in social media, the “powered
by WestconGroup” subline must be used.
Business cards should carry the lead logo accompanied by the Westcon logo.

Comstor Logo

| - Comstor

Delivering Results Together

powered by WestconGroup

Use when promoting a specific Comstor-focused Technology Practice: Security,
Unified Communications and Collaboration, Networking and Data Center.
Use for business focused only on the Comstor line card

- Vendor emails

- Presentations

- Event invitations, signage and collateral
Westcon-Comstor logo will be the anchor logo whenever the Comstor logo is
the prominent logo.
If using only one logo due to space, for example in social media, the “powered
by WestconGroup” subline must be used.
Business cards should carry the lead logo accompanied by the Comstor logo.

WestconGroup Logo

WestconGroup

Use only for legal, compliance and financial communications.
Use for any ELT members, management and employees from Legal, Finance
and Compliance.

20
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Logo Application (Correct Use)

Logo Application on a Page

If any version of our corporate signature is placed near the edge of a page, there must be a cushion from the edge. As seen in
the example, the cushion will be relative to the size of the logo’s Burst being used. The minimum space from the edge will be

12.7mm of space from any edge.

Center of page

Dellverlng Results Together




Logo Application (Correct Use)

Application for Positioning with Partner Logos

If a partner logo is introduced, there must be a break between our corporate mark and the partner logo. For the
Westcon—-Comstor logo, the break width will be relative to the size of the Burst being used, as shown in the example. For
both Westcon and Comstor logos, the break will be the width of the “st” from the logo type being used. Both logos must
sit on a relative baseline and sizes should be proportional. Neither logo is to be more prominent than the other.

Comstor' purplewiﬁ

Delivering Results Together

powered by WestconGroup L

AVAYA: 'Westcon 1

., Delivering Results Together

Comstor. 'l
Delivering Results Together " ™ C I S C o

Logo Application (Incorrect Use)

Do not place logo on any background resembling any of the colors in the Burst. (see page 24, #12)

Westcon ; Comsto" ’ purplalviﬁ

Delivering Results Together

powered by WestconGroup I_

Note: Approval is required if a vendor chooses to use any of our logos to partner with theirs.

22
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Logo Application (Incorrect Use)

Don’ts (applies to all variations)

Incorrect Logo Application

1. Do not stack the logo type.

2. Do not rotate the Burst.

3. Do not alter the Burst.

4. Do not alter the logo typeface.

5. Do not change the size relationship
between the logo type and the Burst.

6. Do not change the perception or
stretch elements in any direction.

Westcon

ng Results Together

powered by WestconGroup

prETINg Résults Together

powered by WestconGroup

elivering Results Together

powered by WestconGroup

omstor

: ﬂlté Together

powered by WestconGroup

Ivering Results Together

powered by WestconGroup



Logo Application (Incorrect Use)

Don’ts (applies to all variations) Incorrect Logo Application

7. Do not change colors.

Westcon #&& Comstor

ivering Résults Together

powered by WestconGroup

8. Do not use a drop shadow.

9. Do not use PS filters including bevel, WeStCOI'I 2 OmStOF

emboss, overlays or textures. DelreTing Results Together

powered by WestconGroup

Westcon  ' Comstor

Delivering Results Together

10. Never use the logo in all black.

11. Never use the logo in all white. WestCOI‘\ " ComStOI'

Delivering Résults Together

12. Do not place logo on any background
resembling any of the colors in the Burst.
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Logo Application (Incorrect Use)

Don’ts (applies to all variations)

Incorrect Logo Application

13. Do not use the Burst independently.

14. Do not use tagline independently.

(Tagline can be used in copy reference but not as a visual)

15. Do not use subline independently.
(exception see page 39)

Delivering

ts Together

stconGroup



Logo Application

Minimum Logo Sizes - Print and Web

Full Logo
With tagline 3 Comstor
and subline T
Delivering Results Together
| I
70mm
v on Westcon & Comstor
9 y Delivering Results Together
I I
60mm
. Westcon &¢ Comstor
Subline only o
| I
70mm
Westcon Q Comstor
Base logo

30mm
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Logo Application

Minimum Logo Sizes - Print and Web

Half Logo

With tagline
and subline

Tagline only

Subline only

Westcon €3

Delivering Results Together -

powered by WestconGroup

Comstor

- Delivering Results Together
by W Group

powered by WesiconGrouj

45mm

Westcon £¥

Delivering Results Together -7

30mm

£¥ Comstor

Delivering Results Together

30mm

C oms to r

powered by WestconGrou P




Logo Application - Reverse

Minimum Logo Sizes - Print and Web

Full Logo

With tagline
and subline

Tagline only

Subline only

Base logo

Westcon

¢ Comstor

Delivering Results Together

pow

Westcon & Comstor
| Delivering Results Together |

70mm

Westcon & Comstor

I

40mm

28
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Logo Application — Reverse

Minimum Logo Sizes - Print and Web

Half Logo

With tagline
and subline

Tagline only

Subline only

Westcon * -

Delivering Results Together

powered by WestconGroup

Westcon ~

[\

| Delivering Results Together |

40mm

Westcon =

powered by WestconGroup

50mm

4

. Comstor

Delivering Results Together

powered by WestconGroup

- = Comstor
| R Delivering Results Together

40mm




Font and Typography

Typography plays an important role in the overall tone and quality of communications, reinforcing our personality and ensuring
clarity and harmony. We have created ‘Westcon-Comstor’ to use as our primary corporate typeface. ‘Westcon-Comstor’ is a
simple, clean and robust sans serif typeface that is highly legible and exclusive to Westcon-Comstor.

Primary Font
Westcon—-Comstor

Design House
Wonderment Creative House, 2015

Westcon—Comstor: Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789
l@#S%A*() _+-=1;""<2/{[1} I\
Westcon-Comstor: Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
0123456789

l@#S% & () _+-=:;""<.2/{[1}\

Westcon-Comstor: Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
0123456789
l@#$%"&™()_+-=:""<.2/{[1}\

Westcon-Comstor: Light Italic
ABCDEFGHIKLMNOPQRSTUVWXYZ
abcdefghijkImnopqrstuvwxyz
0123456789

I@Q#S % NE&*()_+-=:;""<.2/{[]} I\

Westcon-Comstor: Regular Italic
ABCDEFGHI|[KLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789
l@#$%N&*()_+-=:;""<.2/{[]1}]\

Font History

Wonderment Creative House created a unique font,
"Westcon—-Comstor,” that is proprietary to Westcon—-Comstor.
We were able to generate a typeface that is compatible on
both Windows and Mac, and ultimately be Web-safe.
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Font and Typography

Emails will utilize Tahoma as our default Web-safe font to ensure optimization. Tahoma will be used throughout the entirety of
emails, email signatures and webpages. It can also be used as an alternative to the Westcon-Comstor typeface in powerpoint
presentations, press releases and when using the corporate letterhead in MS Word. When referring to the company
Weston-Comstor, a hyphen is used to represent the Burst in the company logo.

Email-Safe AlternativeFont
Tahoma

Designer
Matthew Carter

Font History

Tahoma™ Family is one of Microsoft’s most popular sans serif
typeface families. The original Tahoma™ Family consisted

of two Windows TrueType fonts (regular and bold), and

was created to address the challenges of on—-screen display,
particularly at small sizes in dialog boxes and menus. The
Tahoma fonts set new standards in system font design.

Tahoma - Regular
ABCDEFGHIIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
0123456789

l@#$% N&*()_+-=1;""<.2/{[I}I\

Tahoma - Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789
1@#$%"&*()_+-=:;""<.2/[{[1}]\

Example Usage

Westcon-

Use a hyphen
Comstor

Tahoma - Regular

m Y
OTF TTF

Fonts are available for download here:
https://westconl.sharepoint.com/sites/Marketing/DLC



Font and Typography

When to Use Each Font

Westcon-Comstor Light Westcon—-Comstor Regular Westcon-Comstor Bold Westcon-Comstor Italic Tahoma
Body copy + Headlines - Headlines - Subheadlines - Web body copy
Captions - Subheadlines - Subheadlines - Captions - Email copy
Footnotes - Footnotes - Word docs
Quotations - Quotations - PowerPoint

Text Hierarchy

Font Application Example (see page 36)

Large Headline

= Delivering Results Together
o T powered by WestconGroup

Subline Section — —  — We inspire, empower and enable you
Light to strengthen your digital business.
Let us be part of your cloud journey.

CTAs — — — — — — — — — — — — — — — — www.westcongroup.com
Light first.lastname@westcon.com
+1 303 566 XXXX

Example Usage

24pt Light

s Brand & Style
meas - Guidebook
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Text Hierarchy

Text hierarchy presents lettering in formulaic structure to give the most important words, the greatest impact. The text

hierarchy for use in common layouts is as follows:

Caption Text

Copy Text

Headline Copy Text

Subline Section / CTA

Small Headline

Large Headline

6pt Type / 7.2pt Leading

Example Text
Example Text

8pt Type / 9.6pt Leading

Example Text
Example Text

12pt Type / 14pt Leading / Bold or light

Example Text
Example Text

15pt Type / 18pt Leading / Bold or light

Example Text
Example Text

31pt Type / 35pt Leading / Bold or light

Example Text
Example Text

40pt Type / 46pt Leading / Light

Example Text
Example Text



Color Palette

Color plays an important role in the Westcon-Comstor coporate identity. A palette of primary colors has been developed to
comprise a cohesive scheme. Consistent use of these colors will contribute to the harmonious look of the Westcon—-Comstor
brand identity across all relevant media.

Primary Color System and Color Codes

WestconGroup Blue

CMYK :
RGB
Hex
PMS

C100 M82 Y27 K11
: RO G65 B122
. #00417A

: 654C

Color Tones

CMYK : C70 M58 Y18 K8
RGB : R92 G104 B147
Hex . #5C6893

PMS  : 7668C

CMYK : C50 M41 Y13 K5
RGB : R129 G135B170
Hex . #8187aa

PMS : 7674C

CMYK :
RGB

Hex

30% OopACITY | PMS

CMYK :
RGB

Hex

10% OPACITY ~ PMS

C30 M25 Y8 K3

: R171 G174 B197
. HABAECS
: 5295C

C10 M8 Y3 K1

: R221 G221 B230
. #DDDDE6
: 5315C

Main Color: Sea

CMYK :
RGB
Hex
PMS

81 M40 Y17 KO

- R44 G131B174
. #2C83AE
: 7689C

Color Tones

CMYK : C56 M28 Y12 KO
RGB : R115 G159 B194
Hex  : #739FC2

PMS : 645C

CMYK : C41 M20 Y9 KO
RGB : R151 G180 B208
Hex  : #97B4D0

50% OPACITY| PMS 1 644C

CMYK : C52 M12 Y5 KO
RGB : R189 G206 B223
Hex : #BDCEDF

30% OPACITY  PMS 1 537C

CMYK : C8 M4 Y2 KO
RGB : R230 G235 B242
Hex . HEGEBF2

10% oPACITY PMS 1 656C

Overlay Tones

CMYK :
RGB
Hex
PMS

CMYK :
RGB
Hex
PMS

CMYK :
RGB
Hex
PMS

CMYK :
RGB
Hex
PMS

€92 M56 Y25 K5

- R11 G103 B145
. #0B6791
: 7700C

C81 M56 Y62 K47

: R41 G66 Be4
. #294240
- 560C

C73 M52 Y64 K41

. R59 G77 B70
. #3B4D46
. 446C

C68 M63 Y69 K70

: R41G39 B34
. #292722
© BLACK C
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Color Palette

Primary Color System and Color Codes

n

Color Tones

Overlay Tones

Global Deployment CMYK : C8 M35 Y55 K30 CMYK : C39 M75 Y86 K49
" RGB : R162 G130 B93 RGB : R98 G53 B31
Hex  : #AC825D Hex : #62351F
PMS . 4645C PMS : 161C
CMYK : C5 M25 Y40 K22 CMYK : C49 M67 Y78 K60
. . RGB : R193 G159 B128 RGB : R73 G48B33
Main Color: Land Hex  : #C19F80 Hex @ #493021
PMS : 7521C PMS . 476C
CMYK : C3M15Y24 K13 CMYK : C46 M57 Y83 K37
RGB : R193 G159 B128 RGB : R106 G82 B49
Hex : #D7BFAA Hex . #6A5231
CMYK : C11 M50 Y79 K43 CMYK : C1 M5 Y8 K4 CMYK : C60 M53 Y76 K45
RGB : R142 G91 B45 RGB : R238 G228 B219 RGB : R76 G74 B53
Hex ' #8F5A28 Hex  : #EEE4DB Hex : #4C4A35
PMS : 464C 10% opACITY  PMS : 7604C PMS 0 7771C
Color Tones Overlay Tones
; CMYK : C33 M33Y9K9 CMYK : C67 M22 Y23 KO
Services RGB : R169 G204 B218 RGB : R82G161B183
Hex : #A9CCDA Hex . #52A1B7
; . CMYK : C24 M7 Y7 KO CMYK : C60 M37 Y76 K19
Main Color: Sky RGB : R191 G216 B227 RGB : R101 G118 B8O
Hex : #BFDSE3 Hex : #657650
50% OPACITY  PMS 1 552C PMS = 5763C
CMYK : C15 M4 Y4 KO CMYK : C47 M38 Y77 K13
RGB : R214 G229 B236 RGB : R135G131B13
Hex  : #D6ESEC Hex . #878352
30% OPACITY PMS 1 649C PMS : 5763C
CMYK : C47 M13 Y13 KO
RGB : R132 G186 B206 CMYK : C5M1Y1KO CMYK : C42 M55 Y82 K28
Hex @ #84B8CC RGB : R240 G245 B247 RGB : R123 G94 B28
PMS : 550C Hex  : #FOF5F7 Hex . #7B5E39




Color Palette

Primary Color System and Color Codes

Color Tones Overlay Tones
Securi ty CMYK : C2 M28 Y70 K9 CMYK : C22 M63 Y96 K7
RGB : R244 G173 B92 RGB : R188 G110 B45
Hex  : #EOADS5C Hex  : #BC6E2D
70% OPACITY | PMS  : 7407C PMS @ 7572C
CMYK : C2 M20 Y50 K7 CMYK : C67 M44 Y86 K36
Main Color: Sand RGB : R232 G191 B231 RGB : R74 G90 B53
Hex . #EDC084 Hex © #4A5A35
50% OPACITY PMS 1 7508C PMS 1 574C
CMYK : C1M12Y30K4 CMYK : C61 M52 Y78 K45
RGB : R241 G214 B175 RGB : R74 G74 B51
Hex . #F1D6AF Hex . #4A4A33
30% OPACITY PMS @ 7506C PMS  : 7771C
CMYK : C3 M40 Y100 K13 CMYK : C1 M4 Y10K1 CMYK : C84 M48 Y80 K57
RGB : R213 G145 B26 RGB : R248 G238 B223 RGB : R22 G61B42
Hex - #D5911A Hex . HFSEEDF Hex . #163D2A
PMS : 7563C 10% oPaCTy  PMS = 7527C PMS @ 3435C
Color Tones Overlay Tones
ucc CMYK : C71M22 Y45 K2 CMYK : C90 M42 Y77 K42
RGB : R77 G154 B146 RGB : R1G81B61
Hex  : #4D9A92 Hex : #01513D
PMS @ 7473C PMS @ 343C
Main Color: Leaf CMYK : C51M13Y31 KO CMYK : C79 M66 Y61 K69
RGB : R127 G182 B177 RGB : R28 G37 B41
Hex : #7FB6B1 Hex @ #1C2529
PMS  : 5493C PMS @ 433C
CMYK : C30 M6 Y18 KO CMYK : €81 M70 Y52 K52
RGB : R178 G211 B208 RGB : R41G49B62
Hex . #B2D3DO Hex . #29313E
30% OPACITY PMS : 566C PMS : 7546C
CMYK : C95 M35 Y64 K19
RGB : RO G110 B99 CMYK : C9 M1Y5KO CMYK : C80 M80 Y53 K69
Hex : #006E63 RGB : R229 G240 B239 RGB : R31G24B42
PMS : 562C Hex . #ESFOEF Hex . #1F182A
10% OPACITY PMS @ 7541C PMS @ 276C
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Color Palette

Primary Color System and Color Codes

Color Tones

Overlay Tones

; CMYK : C31 M70 Y7 K22 CMYK : C72 M96 Y38 K36
NetWOFklng RGB : R146 G85 B133 RGB : R75 G30B77
Hex @ #925585 Hex : #4B1E4D
PMS  : 7655C PMS : 262C
CMYK : C23 M50 Y5 K16 CMYK : C62 M78 Y54 K21
Main Color: Plum RGB : R169 G123 B159 RGB : R59 G34 B48
Hex  : #A97B9F Hex : #3B2230
PMS : 7654C PMS : 7449C
CMYK : C14 M30 Y3 K9 CMYK : C51 M83 Y54 K50
RGB : R196 G167 B192 RGB : R84 G41B57
Hex : #C4A7C0 Hex @ #542939
CMYK : C45 M100 Y9 K31 CMYK : C5M10Y1K3 CMYK : C60 M73 Y61 K62
RGB : R116 G15 B99 RGB : R229 G219 B229 RGB : R60 G40 B45
Hex : #740F63 Hex  : #ES5DBES Hex @ #3C282D
PMS : 255C 10% OPACITY PMS 1 664C PMS : Black5C
Color Tones Overlay Tones
CMYK : C42 M7 Y62 KO CMYK : C79 M20 Y87 K5
Data Center RGB : R157 G195 B131 RGB : R57 G145 B70
Hex : #9D(383 Hex : #399146
. . CMYK : C40 M4 Y43 KO CMYK : C88 M33 Y89 K21
Main Color: Meadow RGB . R184.G212 BI6E RGB - R20 G112 BE7
Hex : #B8D4A6 Hex : #147043
50% OPACITY | PMS 1 580C PMS  : 7733C
CMYK : C17 M2 Y24 KO CMYK : C81M29 Y87 K16
RGB : R212 G229 B202 RGB : R51 G124 B74
Hex  : #D4E5CA Hex  : #337C4A
CMYK : C61M14 Y91 K1
RGB : R115 G169 B78 CMYK : C4 M1Y7 KO CMYK : C86 M38 Y78 K30
Hex @ #73A94E RGB : R241 G246 B237 RGB : R29 G97 B71
PMS - 7489C Hex  : #F1F6ED Hex : #1D6147



Color Palette (South Africa Only)

Primary Color System and Color Codes for Mobility Practice Only

A Mobility

1
T
Y
Maln CO|Or Clay Co|or Tones
CMYK : (56 M49 Y36 K36 CMYK : C25 M21Y16 K16
RGB : R88 G90 B100 RGB : R166 G165 B172
Hex : #585A64 Hex : #ABAS5AC
PMS : Cool Gray 11C 30% OPACITY PMS : Cool Gray 6C
CMYK : C41 M35 Y26 K26 CMYK : C8 M7 Y5 K5
RGB : R123G123B132 RGB : R218 G216 B218
Hex . #7B7B84 Hex . #DADS8DA
CMYK : C81 M70 Y52 K52 PMS : Cool Gray 9 C 10% oPACITY PMS : Cool Gray 1 C

RGB : R41G49 B62
Hex . #29313E
PMS  : 7546C

Note: The Mobility main color does not include an overlay palette since it, itself, is an overlay. The available tones are the main color at different opacities.

38



Merchandise Application

When it comes to merchandise, it may be impossible to comply to the minimum sizes required for print and Web. For example,
if you choose to market the company on the side of a pen, the full logo will not fit. For these instances, the logo and subline
can exist apart, but must remain in conjuntion with each other. An example is provided below.

powered by WestconGroup

- Westcon Q Comstor

Westcon# Comstor Westcon « Comstor

Delivering Results Together Delivering Results Together

Al

powered by WestconGroup powered by WestconGroup

Note: This placement features the Westcon-Comstor logo with the tagline only on the the front of the shirt. On the back of the shirt is the enlarged subline.
An alternative placement for the subline can be the right sleeve.
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Merchandise Application

Nestcon %% comstd!

Dehvermg Results Together [

\
\

| Powered by WestconGrouP
)
-

Vestcon & Comsl?

Delivering Results Together

Powered by WestconGrouP

Note: This placement features the Westcon-Comstor logo with the tagline only on the the front of the mug. On the back of the mug is the enlarged subline.

For Embroidery Use ONLY

When applying the logo as embroidery, the standard logos
will not translate due to the detail and overlays. Use the

alternate Burst pictured here, in place of the standard Burst.

This version of the Burst follows all the same rules as the
standard version and can ONLY be used for embroidery.

Westcon # Comstor

For Etched Use ONLY

When applying the logo as etching, the standard logos will
not translate due to the colors and overlays. This version of
the logo follows all the same rules as the standard version
and can ONLY be used for etching.

Weslcon  Comstor

Delivering Results Together

40
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Merchandise Application - Cobranded

Westcon ﬁ Comstor

POMS M EIHGOD

Delivering Results Together

powered by WeslconGroup

Note: This placement features the Westcon—-Comstor full logo on the the front of the mug. On the back of the mug is the partner logo using the same proportion.
(see page 22 for guidelines for applying the Westcon-Comstor logo with a partner logo)



Environmental Application

Indoor and outdoor signage will feature the Westcon—Comstor logo including ONLY the subline “powered by WestconGroup.”
The digital display image will be on a white background and will require the full logo, including the tagline and subline.

2. Boardroom
e e——————

1. Monument Sign

3a

Westcon & Comstor

HEADQUARTERS

3. Reception 4. Lounge

Westcon ¢ Comstor

Headquarters Application Sites

1. Monument Sign - 61" x 24" outdoor sign,
direct print full color and laminated on 3mm
dibond.

2. Boardroom - (3a) Laser-cut 3/8" acrylic letters
with 067 blue vinyl backing “Westcon” measuring
7.25" Hx 39" W and “Comstor” measuring 7.25"
Hx 37.5" W.

(3b) Cut 067 blue vinyl “powered by
WestconGroup” measuring 1.5” Hx 19.125" W.

3. Reception - 15.75"” diameter: non-illuminated
dimensional center medallion of 1/8" clear acrylic
with printed vinyl to create the color effect.

4. Lounge - Digital image, must use full logo and
must stay stationary.

1. Outdoor Sign 2. Digital Display

Westcon & Comstor

poverdty WesconGron

Westcon # Comstor

Delivering Results Together

3. Internal Wall

3a Sl
Westcon %" Comstor

W
3 b powered by WestconGroup

Options for the Regions

1. Outdoor Sign - 61" x 24" outdoor sign, direct
print full color and laminated on 3mm dibond.

2. Digital Display - Digital image, must use full
logo and must stay stationary.

3. Internal Wall - (3a) Laser—cut 3/8"” acrylic letters
with 067 blue vinyl backing “Westcon” measuring
7.25" Hx 39" W and “Comstor” measuring 7.25"
Hx 37.5" W.

(3b) Cut 067 blue vinyl “powered by
WestconGroup” measuring 1.5” Hx 19.125” W.

Note: Approval is required before producing any signage.

Note: If a region has a seperate office for Westcon or Comstor, it will always
be branded "Westcon-Comstor’.
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Business Card 3.5 x 2in = CEO, Finance and Legal

Front of Card

1. Name

Font: Westcon—-Comstor Bold, 11pt
WestconGroup Blue:

C100 M82 Y27 K11

2. Contact Info
Font: Westcon—Comstor Light, 7.95pt
Gray: C60 M55 Y53 K24

3. Margins

Top margin is1T0mm, bottom and sides
are 4mm from each edge.

Back of Card

1. Logo
Use the full Westcon—-Comstor logo
including the tagline.

Specs

1. Size
3.5x 2in

2. Stock
120# Endurance Silk Cover

Front

4mm

Dolph Westerbos
Chief Executive Officer
estconGroup

Direct: +1 XXX XXX XXXX  Mobile: +1 XXX XXX XXXX
Email: dolph.westerbos@westcongroup.com
Physical address

Ww.westcongroup.com

WCloud WGlobal Deployment
WSecurity MUCC WNetworking WData Center

Services

Back

24mm

£ Comstor

Delivering Results Together
powered by WesiconGroup

Westcon—-Comstor font should be specified and provided to the printer.

(see pages 30-31 for download)

7.883mm

4mm



Business Card 3.5 x 2in — ELT and Regional Leads

Front of Card

1. Name

Font: Westcon—-Comstor Bold, 11pt
WestconGroup Blue:

C100 M82 Y27 K11

2. Contact Info
Font: Westcon—Comstor Light, 7.95pt
Gray: C60 M55 Y53 K24

3. Margins

Top margin is1T0mm, bottom and sides
are 4mm from each edge.

Back of Card

1. Logo
Use the full Westcon—-Comstor logo
including the tagline.

Specs

1. Size
3.5x 2in

2. Stock
120# Endurance Silk Cover

Front

4mm

First Lastname

Title
Company

Mobile: +1 XXX XXX XXXX
Email: first.lastname@westcongroup.com
Physical address

ww.westcongroup.com

WCloud WGlobal Deployment " Services

WSecurity, AUCC  WNetworking,..mData Center

Back

24mm

Delivering Results Together
powered by WesiconGroup

¥ Comstor

Westcon—-Comstor font should be specified and provided to the printer.

(see pages 30-31 for download)

8.7mm

4dmm
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Business Card 3.5 x 2in — Westcon

Front of Card

1. Name

Front

Font: Westcon—-Comstor Bold, 11pt

WestconGroup Blue:
C100 M82 Y27 K11

2. Contact Info
Font: Westcon—-Comstor Light, 7.95pt
Gray: C60 M55 Y53 K24

First Lasthame
Title

Direct: +1 XXX XXX XXXX  Mobile: +1 XXX XXX XXXX
Email: first.lastname@westcon.com

Physical address

www.westcon.com

WCloud WGlobal Deployment ™ Services

WSecurity WUCC ‘Nwewtworkinq lD%“taCenter

Westcon £

3. Logo
Use appropriate logo with subline only.

4. Margins
Margins are 4mm from each edge.

Back of Card

1. Logo
Use the full Westcon—-Comstor logo
with the tagline and subline.

Specs

1. Size
3.5x 2in

2. Stock
120# Endurance Silk Cover

Back

24mm

%< Comstor

ts Together
LconGrous

Westcon-Comstor font should be specified and provided to the printer.

(see pages 30-31 for download)

4mm



Business Card 3.5 x 2in — Comstor

Front of Card

1. Name

Front

Font: Westcon—-Comstor Bold, 11pt

# Comstor

WestconGroup Blue:
C100 M82 Y27 K11

2. Contact Info
Font: Westcon—-Comstor Light, 7.95pt
Gray: C60 M55 Y53 K24

First Lasthame
Title

Direct: +1 XXX XXX XXXX Mobile: +1 XXX XXX XXXX
Email: first.lastname@comstor.com

Physical address

www.comstor.com

WCloud WGlobal Deployment % Services

WSecurity WUCC WNetworking WData Center

3. Logo
Use appropriate logo with subline only.

4. Margins
Margins are 4mm from each edge.

Back of Card

1. Logo
Use the full Westcon-Comstor logo
with the tagline and subline.

Specs

1. Size
3.5x 2in

2. Stock
1204 Endurance Silk Cover

Back

13m

24mm

" Comstor

Delivering Results Together
powered by WestconGroup

Westcon-Comstor font should be specified and provided to the printer.

(see pages 30-31 for download)

4mm
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Letterhead 8.5 x11in

InDesign Template

1. Name
Font: Westcon—-Comstor Bold, 12pt

2. Body Copy
Font: Westcon—-Comstor Light, 12pt

3.Logo
Use full logo, tagline and subline.

4. Margins

Logo is placed 12.7mm from the top
of the page, Practices footer graphic
is 12.7mm from the bottom of the
page. Both are centered. The side
margins are 16mm from the edge.

12.7mm

MS Word Doc Template

1. Body Copy
Font: Westcon—-Comstor Light, 12pt

2. Logo
Use full logo, tagline and subline.

3. Margins

Logo is placed 4mm from the top of
the page, Practices footer graphic is
4mm from the bottom of the page.
Both are centered. The side margins
are 4mm from the edge.

4mm

Westcon é Comstor

Delivering Results Together

Recipient

Company

520 White Plains Road,
Tarrytown, NY 10591 USA

Salutation,

Nonse ressum acimagnis re pre ne velessim nusam hitatia volupta at pro volupta volupti nciatis imo

delluptat liquias eum quate cupis nonsequo mi, imporum que labori suntiam dolecus que core plibus,
sapit omnihil labores tibusaes doluptat quid quatione sinihil mil id quia cuptasit dunda que volest, vol-
oriatem ratur aperorae lab ipsum et aut quatiat

Rio dem natur? Ditatio necaere conse nobitat aligeni minvell oresto iur ad quae parum quo corestr
uptio. Idellac erferunt faceri sit odit, quis endempo renitibearit idus, si incipient hil ipit fuga. Era nese-
dit, cullent lab ipiet laut as id quis molenih ilitatem am eos estores equassuntis sit faccabo. Ita con
eaquunt alique volorum none plab is eosaesc ipsant od eat quiduci non cus exped qui dit eiundipsum
que pre dolupta quasim velest arcia consequae la doloreh endus, iusa vidigen dellaut omni consec—
ta accum quosae maio bearunt, imint minvenducid maximpos quaspideria dus non enim lam eaquis
earum sunt liquia volor rendusamet repel exceperem et alitas duntis endis dolupis sequas iumqui
debist acias et et evelis poritiusam laut rempe accusda numquatur, conem soles molorem nosandu
cieturiat ut ad maionet eos iducipsam fuga. Et a ventust, si consectate sitios suntias dolupta culpar-
cipsam sequam autecat accus venis is dicipsu ntetur aditatis dio et vendit ea niatur aut eum que vel
ilia cum ipienti nusdam, incia con pratiis ad quas ea por rem aturiat periae ium aut aborerit fugit landi
ommodis ad quis ea volum comnisc itatem harchicae exeria arum nones am sequas et est, vellupta ne
nia nisti ium labo. Et expland itibus net acerum que consequat.

Num re, expelit, cust occae solorem. Ibero venda volupidebit exces aut eatiusaesed quo tet volupt-

Sender
Title - WestconGroup

520 White Plains Road, Tarrytown, NY 10591
Mobile: +1914 610 5221
Email: first lastname@westcongroup.com

WCloud WGlobal Deployment
Wsecurity MUCC WNetworking WData Center

Services

16mm

Westcon & Comstor

Delivering Results Together

Recipient

Company

520 White Plains Road,
Tarrytown, NY 10591 USA

Salutation,

Nonse ressum acimagnis re pre ne velessim nusam hitatia volupta at pro volupta volupti nciatis imo

delluptat liquias eum quate cupis nonsequo mi, imporum que labori suntiam dolecus que core plibus,
sapit omnihil labores tibusaes doluptat quid quatione sinihil mil id quia cuptasit dunda que volest, vol-
oriatem ratur aperorae lab ipsum et aut quatiat.

Rio dem natur? Ditatio necaere conse nobitat aligeni minvell oresto iur ad quae parum quo corestr
uptio. Idellac erferunt faceri sit odit, quis endempo renitibearit idus, si incipient hil ipit fuga. Era nese~
dit, cullent lab ipiet laut as id quis molenih ilitatem am eos estores equassuntis sit faccabo. Ita con
eaquunt alique volorum none plab is eosaesc ipsant od eat quiduci non cus exped qui dit eiundipsum
que pre dolupta quasim velest arcia consequae la doloreh endus, iusa vidigen dellaut omni consec—
ta accum quosae maio bearunt, imint minvenducid maximpos quaspideria dus non enim lam eaquis
earum sunt liquia volor rendusamet repel exceperem et alitas duntis endis dolupis sequas iumqui
debist acias et et evelis poritiusam laut rempe accusda numquatur, conem soles molorem nosandu
cieturiat ut ad maionet eos iducipsam fuga. Et a ventust, si consectate sitios suntias dolupta culpar—
cipsam sequam autecat accus venis is dicipsu ntetur aditatis dio et vendit ea niatur aut eum que vel
ilia cum ipienti nusdam, incia con pratiis ad quas ea por rem aturiat periae ium aut aborerit fugit landi
ommodis ad quis ea volum comnisc itatem harchicae exeria arum nones am sequas et est, vellupta ne:
nia nisti ium labo. Et expland itibus net acerum que consequat.

Num re, expelit, cust occae solorem. Ibero venda volupidebit exces aut eatiusaesed quo tet volupt—

Sender
Title - WestconGroup

520 White Plains Road, Tarrytown, NY 10591
Mobile: +1914 610 5221
Email first lastname@westcongroup.com

WCloud WGlobal Deployment W Services

Wsecurity WUCC WNetworking WData Center

4mm



Press Release — Word Document, Letter 8.5 x 11in

InDesign Template

1. Headline
Font: Westcon—-Comstor Light,
Bold 18pt

1. Subhead
Font: Westcon—-Comstor Light,
ltalic 12pt

2. Body Copy
Font: Westcon—-Comstor Light,
Regular 10pt

3.Logo
Use full logo, tagline and subline.

4. Margins
Margins are 1” from the top and

bottom edges, 1.25” on both sides.

Westcon Q Comstor

Delivering Results Together

FOR IMMEDIATE RELEASE

Headline (Not Exceeding 2 Lines) Initial Caps,
Single-line Spacing, Bold, 18 pt. Tahoma

Subhead (not exceeding 2 lines) using sentence structure,
single-line spacing and italicized, 12 pt. Tahoma font

CITY, State — Date — All body copy uses 10 pt. Tahoma font with 1.15 line spacing.
Capitalize and boldface city name. Initial cap, abbreviate and boldface state name. Do not
ndent paragraphs.

Consider optimizing the announcement for search by using hyperlinks to the Westcon-Comstor

ebsite, an executive’s LinkedIn profile, content on a Westcon-Comstor Practices group, market
research, a partner website, etc.

Subheads Written in Initial Caps
Uses Westcon-Comstor blue (R: 8, G:65, B: 132), boldfaced 10 pt. Tahoma font.

(continued)

1.25"
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Envelope

A4 Envelope

1. Name
Font: Westcon—-Comstor Light, 12pt
Gray: €60 M55 Y53 K24

2. Contact Info
Font: Westcon—-Comstor Light, 12pt
Gray: C60 M55 Y53 K24

4. Logo
Use appropriate logo without tagline.

5. Margins
Margins are 4mm from each edge.

4mm

Westcon 3

First Lastname
1203 Bay Highlands Drive
Annapolis, MD 21403, USA

First Lastname
1203 Bay Highlands Drive
Annapolis, MD 21403, USA

49

Westcon—-Comstor font should be specified and provided to the printer.
(see pages 30-31 for download)

4mm



Pocket Folder

2-Pocket Presentation Folder

1. Size
Closed: 9 x 12in; Open: 18 x 12in

2. Stock
Must be white stock since the design
includes white elements.

3. Coating
Use gloss coating.

4. Logo
Use full logo.

Westcon-Comstor

Phone: 248 -738 -7600
www.westcon-comstor.com

3297 Orchard Lake Road, Suite 203
Keego Harbor, M1 48320

Westcon # Comstor

Delivering Résulls Together
omere by WesconGroup

121u9) elegw buppomisNg DDNW Awndasy
juswAojdad [eGO|DOW PNOID|
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Legal Notepad 8.5 x 11in

Legal Notepad

1. Color Binding
Black or white

2. Color Paper
White or legal yellow

3. Logo
Use base logo.

Westcon "# Comstor
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Photo ID Badge

1. Card Dimensions

Front

The standard ID card size is referred to by the international standard definition
"CR80". The official size for the most common ID card was codified by the
International Organization for Standards (ISO) in the specification document ISO 7810
(Identification Cards—Physical Characteristics). The dimensions were defined as:

3.375" W
2.125"H

The most common card thickness is 0.030 inches (30mm). This size encompasses all
financial cards (credit cards) and most other common cards which conveniently fit in a
wallet or badge holder.

Card Dimensions: 3-3/8" x 2-1/8" (85.6mm x 54mm)
Card Thickness: 30mm John Doe

If you plan to have a slot punch on your card, please allow 3/8"” from the edge to the Westcon # Comstor
bottom of the slot punch on your card layout.

WCloud WGlobal Deployment % Services
WSecurity WUCC WNetworking WData Center

2. Artwork Guidelines
Graphic Elements (logos, flashes, etc.)

High-resolution .jpg files is the best format to submit card artwork.

Color separation: RGB

Minimum resolution must be 300dpi, but 600dpi is preferable (at 100%).

Logos and graphics may be submitted in the following file types: .jog, .png or .pdf.

Full-Card Artwork
Full-card artwork dimensions must be either

3-3/8" x 2-1/8" (with no bleed) or
3-1/2" x 2-1/4" (with 1/8" bleed) — do not include crop marks

For full-card artwork, separate files should be submitted for front and back.
In addition, to allow our designers to correctly set up the variable data merge
parameters, please submit two separate .jpg files.

Westcon—-Comstor font should be specified and provided to the printer.
(see pages 30-31 for download)

52



Photo ID Badge

3. Back of Card
Back

Single color black print only
QR code (optional) — Name, email address and phone number embedded
(no physical address as this should not be readily accessible to someone
who may find the card).
Employee ID number barcode (optional)
Optional information text line (Level 1, Level 2, etc)

4. Visitor Badges

Substitute photo with large colored “V” for visitor badges.
Green = Card with Security System Access; Red = Card without Security
System Access

Substitute “name” with “Visitor 5xxx” 5001, 5002 ... 5999, etc. for visitor
badges with access; “Visitor Oxxx” 0001, 0002 ... 0999, etc. for visitor
badges without access.

5. Employee Title (optional)

be for Director Level and above to have their title included; (substitute et R Phe

“Contractor” or Contractor Name if cleaning service employees, maintenance,
etc. are issued permanent cards).

Visitor Badge
| |

Visitor 5XXX

Westcon & Comstor

WCloud WGlobal Deployment W Services
WSecurity WUCC WNetworking WData Center




Email Signature

Do

1. Do use your email signature in its entirety on ALL email communications, including replies

2. Do include certifications provided they meet the following criteria: Certification initials must be
followed by a comma after the name, in the font size and color of your email signature. Please use
initials, NOT icons, and limit the amount of certifications so they fit on one line.

Don’t

1. Do not include other messages except approved banner ads. This includes “green” statements,
inspirational quotes, etc.
2. Do not include vendor logos (except where part of an active marketing campaign)

Email Body

1. Body font text should be set to Arial 10 at @ minimum but please use a size that works for you
2. Background of every email should be white. Please do not place a colored or patterned background
behind your email

Banner Ads within Email Signatures

You can insert a banner ad above your signature. All banners ads must be 100px—150px tall and
600px-650px wide. See the following page for an example of a banner that is 500px wide.
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Email Signature

Full Signature

1. Name

Arial Bold, 23.88pt
WestconGroup Blue:
C100 M82 Y27 K11

2. Title
Arial Regular, 13pt
Gray: €60 M55 Y53 K24

3. Contact Information
Arial Regular, 14pt

Hyperlinks are WestconGroup Blue:

C100 M82 Y27 K11
Copy is Gray:
60 M55 Y53 K24

4. Logo
Use appropriate logo as shown.

Condensed Signature

1. Name

Arial Bold, 14pt
WestconGroup Blue:
C100 M82 Y27 K11

2. Title
Arial Regular, 14pt
Gray: C60 M55 Y53 K24

3. Contact Information
Arial Regular, 14pt

Hyperlinks are WestconGroup Blue:

C100 M82 Y27 K11
Copy is Gray:
C60 M55 Y53 K24

7 Click to complete |
 our 30 second survey

L

WestconGroup
DID YOU LEAVE WIIH A

First Last |

Title

Mohbile: +1 300 000 X0 |

Email: first.last@westconcomstor.com

Address: 520 White Plains Road, Tarrytown, NY 10591, USA |

www.westcongroup.com

(v ]inla| |

Westcon & Comstor |
Dielvering Results Togelher

—_ —_— —_— —_— — — e —_ = 4]

_ — - - — — — — —

First Last

Title |

Mohbile: +1 30 X000 MO |

Email: first.last@westconcomstor.com

Address: 520 White Plains Road, Tarrytown, NY 10591, USA |

www.westcon.com

£ [inlés) |

Westcon £¥ |

Delivermig Results Together s

I —_ —_— —_— —_ — = 4

—_ — = = = = — — —

First Last

Title |

Mobile: +1 X0 3000 000K

Email: first.lasti@westconcomstor.com |

www.westconcomstor.com

—_ —_— —_— —_— —_— —_— — —_ = 4



Corporate Email Construction Guidelines

The corporate email is made up of three main components: the masthead, the reset image, and the freeze or footer. The

masthead and reset image are designed to be customizable, however rules do apply. Although flexibility in design is encouraged

to differentiate business groups, guidelines are established for consistency across all corporate email communications.

Masthead

The masthead is intended to grab the reader’s attention
and guide them toward the information contained within
the email. Variations to the layout of the masthead provide
flexibility in order to complement the email’s messaging.

Reset / Breaker Image

The reset image provides a visual break in text, allowing
the reader’s eyes to pause and digest the copy. The reset
image also acts as a frame for the following important
piece of information.

Freeze / Footer

The freeze / footer is the anchor for the email. It provides
balance and serves as a corporate value reinforcement

to the reader. The freeze / footer allows for content and
call-to-action variances, but the design elements must
remain consistent at all times.

A midmarket Cloud Solution from AVAYA

Westcon ¢ Comstor

Delivering Results Together

Attend a Partner Launch in a City Near You!

Register now and find out how you can start offering your customers both choice

» Partner Cloud Portal introduction
» Quoting, ordering and delivery timelines
» Management and deployment

» Manthly billing and contractual agreements

We're Coming to
a City Near You

Cities & Dates
click here to see agenda

Register today for a Partner Launch
at one of the following locations

May 13, 9:30 — 1:00 PM (Lunch provided)
Markham  Avaya Customer Briefing Centre
11 Allstate Pkwy, Suite 300

May 20, 8:30 — 11:30 AM (Breakfast provided)
Vancouver Marriott Pinnacle Downtown — Point Grey Room
1128 West Hastings Street

May 28, 8:30 — 11:30 AM {Breakfast provided)
Quebec Musée national des beaux-arts du Québec —
City Auditorium

Parc des Champs-de-Bataille. Québec (QC)

To learn more about our Partner Launch program, contact
Ezio Giancristofaro, St. Product Manager
514-420-5489 or ezio.gi i .com.

WCloud WGlobal Deployment WServices
WSecurity WUCC WNetworking WData Center

Westcon %¢ Comstor
e 5 e clsatt v v i il et it el o e el adtihessr,

WESTCON, WESTCONGROUP and COMSTOR are ragistered trademarks and trademarks of WesteonGroup, Ine.
& 2015 WestconGroup, Inc. All Rights Reserved.

You can write to us at Westcon, 520 White Plains Road, Tarrytown, NY 10581
us.westcon.com | ca.westcon.com

Privacy | Policy | Unsubscribe | Employee Portal
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Corporate Email Construction Guidelines — Masthead

The masthead is intended to grab the reader’s attention and guide them toward the information contained within the email.
Variations to the layout of the masthead provide flexibility in order to complement the email’s messaging.

Masthead Options

A. Headline in Email Body - Custom Pixellation

A midmarket Cloud Solution from AVAYA

Westcon # Comstor

Delivering Results Together

Attend a Partner Launch in a City Near You!

Register now and find out how you can start offering your customers both choice
and flexibility with an Avaya Powered Cloud Solution by Westcon-Comstor

& Simply Magic.
REGISTER NOW

B. Headline in Image = MUST USE ALL PIXELS (12)

A midmarket
Cloud Solution f

Westcon # Comstor

Delivering Results Together

Attend a Partner Launch in a City Near You!

Register now and find out how you can start offering your customers both choice
and flexibility with an Avaya Powered Cloud Solution by Westcon-Comstor

& Simply Magic.
REGISTER NOW

Join us to find out how this unique solution provides Avaya Partners the option

Choosing Imagery

Use the “rule of thirds” when choosing a lifestyle image. If
you divide the image into thirds, the ideal image will populate
the middle and right thirds (2 & 3) with most of its content.




Corporate Email Construction Guidelines — Masthead

A. Using a Headline in the Body

Here are examples of the different variations of the main
email image. Each image can be customized with a
different combination of pixels allowing for differentiation,
yet consistency.

As stated on the percentages graphic, you can choose two
pixels from the 1st column, three pixels from the 2nd column
and one pixel from the 3rd column to create the desired
effect. Turn off pixel layers that are not going to be used.

The percentages on each pixel indicates where to set the
opacity. Each pixel is filled with the WestconGroup Blue,

but each pixel is set to a specific opacity to accomplish a
consistent design. Do not cover any important content with
pixels. Rearrange accordingly.

100% 90% 80% 70% 60% 50% 40% 30% 20% 10%

WestconGroup Blue

CMYK : C100 M82 Y27 K11
RGB : RO G65B122

Hex : #00417a

PMS : 654C

B. Using a Headline on the Image

An option to use a headline on the image is provided to
allow more flexibility when constructing these emails. A midmarket

However, rules do apply. Cloud/Solution f

If you choose to incorporate a headline on the image:

1. Use ALL 12 pixels over the image to create a full frame
for the copy to live in.

2. For optimum readability, use white for the headline.

3. Frame copy between horizontal pixel borders, but not
on or over the adjoining pixel lines.

4. Use at least 2mm of space between the headline copy A midmarket_
and image content. Cloud Solution f

5. Use logos without a background only.

2mm width
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Email Construction Guidelines — Reset / Breaker Image

The reset image creates an opportunity to reengage the reader and motivate them to consume the entire email. Its purpose
is to break up the monotony of an email. Without a visual break, the email seems longer, less impactful, and easy to forget or
overlook. The reset image also gives the reader an opportunity to reset mentally to consume more information and to reset
visually to give the eye a break from the copy.

Construction of the |mage » Partner Cloud Portal introduction

» Quoting, ordering and delivery timelines
The layout of the reset image allows you to feature a dynamic » Management and deployment
image. The layout also provides opportunity to include a » Monthly billing and contractual agreements

headline and additional messaging. In this particular email
example, the reset image is used to introduce the tour dates We're Coming to

of a Partner Launch. a City Near You

The reset image can be broken down into four quadrants.

Register today for a Partner Launch
at one of the following locations

Cities & Dates
click here to see agenda

1. Headline - 24 to 26pt font
May 13, 9:30 - 1:00 PM (Lunch provided)
Markham  Avaya Customer Briefing Centre

2. Subhead 1 - 15pt font 11 Allstate Pkwy, Suite 300

May 20, 8:30 — 11:30 AM (Breakfast provided)
Vancouver Marriott Pinnacle Downtown — Point Grey Room

3. Image - use a high-resolution image A [P S

4. Subhead 2 - 15pt font

Note: You have freedom to utilize Light and Bold in conjunction to create hierarchy. (see headline)

Headline Image

We're Coming to
a City Near You

C_ities & Dates Register today for a Partner Launch
click here to see agenda at one of the following locations

Subhead 1 —I

Note: Gray border is for example only. Do NOT use a border around the reset image within the email.

Subhead 2




Email Construction Guidelines - Freeze / Footer

The freeze / footer is a standard portion of the email. While the call to action might change up in content, the remaining
elements are static. There is less flexibility and opportunity for customization in the footer. This portion is meant to be the
anchor of the email, creating overall balance and serving as a final value resonator for the reader.

COnstruction of the Freeze To learn more about our Partner Launch program, contact

Ezio Giancristofaro, St. Product Manager
514-420-5489 or ezio.giancri .com.

The freeze / footer concludes the email by anchoring the _
bottom portion. WCloud WGlobal Deployment %Services

WSecurity WUCC WNetworking WData Center
The freeze / footer can be broken down into six elements.

Westcon Q Comstor
1.CTA - 12 p t fO n t, Cente red Westcon is concerned about your privacy. We do not rent, sell or exchange email addresses.

WESTCON, WESTCONGROUP and COMSTOR are registerad trademarks and trademarks of WestconGroup, Inc.

2 G h . C t d © 2015 WestconGroup, Inc. All Rights Reserved.

You can write to us at Westcon, 520 White Plains Road, Tarrytown, NY 10591
us.westcon.com | ca.westcon.com

3. Hairline - 2pt, WestconGroup Blue Privacy | Policy | Unsubscribe | Employee Porcal

4. Logo - Centered, no tagline, no subline
5. Legal - 10pt font

6. Links — 10pt font

CTA — Graphic

To learn more about our Partner Launch program, contact
Ezio Giancristofaro, Sr. Product Manager
514-420-5489 or ezio.giancristofaro@westconcomstor.com.

WCloud WGlobal Deployment WServices
WSecurity WUCC WNetworking WData Center

Hairline

Logo Westcon Q Comstor

Legal Westcon is concerned about your privacy. We do not rent, sell or exchange email addresses.

WESTCON, WESTCONGROUP and COMSTOR are registered trademarks and trademarks of WestconGroup, Inc.
© 2015 WestconGroup, Inc. All Rights Reserved.

You can write to us at Westcon, 520 White Plains Road, Tarrytown, NY 10591
us.westcon.com | ca.westcon.com Links

Note: Gray border is for example only. Do NOT use a border around the freeze / footer within the email.
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Westcon and Comstor Email Designs

Miew in Web Browser

Westcon # Lorem ipsum dolor sit amet, consect

Deinereg Ressts

Attend a Partner Launch in a City Near You!

Register now and find out how you can start offering your customers both choice
and flexibility with an Avaya Powered Cloud Solution by Westcon-Comstor

& Simply Magic.
REGISTER NOW

Join us to find out hovy this unigue solution provides Avaya Partnars the option
of offering cloud-based services ta your customers on a recurring monthly
service model. Do you want to...

» Deliver a cloud-based solution that includes a full-featured IP Office, bundled
SIP trunking, and dedicated access circuits at a compelling price?

» Deliver an OPEX dloud-based solution without relinquishing your
end-customer relationship?

» Deliver a cloud-based solution while maintaining Professional Service
ownership and leveraging your [P Office expertise?

» Generate a recurring revenue stream?

P Leverage Canada's installed base ta provide a full-featured IP Office Salution
to customers from 1 ta 100 users in the initial offering?

During this session you will be introduced to:

» Customer Cost Saving Benefits

Reducing the IT complexity of equipment maintenance and
operational costs

Trunk and access savings

Long distance savings

Infrastructure savings

The overall solution architecture

v

Partner Cloud Portal introduction

v

v

Quoting, ordering and delivery timelines

v

Management and deployment

v

Monthly billing and contractual agreements

We're Coming to
a City Near You

Register today for a Partner Launch
at one of the following locations

Cities & Dates

cliek here to sae agenda

May 13, 9:30 — 1:00 PM {Lunch provided)
Markham  Avaya Customer Brizfing Centre
11 Allstate Pkwy, Suite 300

May 20, 8:30 — 11:30 AM (Breakfast provided)
Vancouver Marriott Pinnacle Downtown — Point Grey Room
1128 West Hastings Street

May 21, 8:30 — 11:30 AM (Breakfast provided)
Calgary Calgary TELUS Convention Centre — Room 104/105
120 9 Ave SE

May 26, 8:30 — 11:30 AM {Breakfast provided’
Montreal Musée Grévin Montréal — Centre Eaton de Montréal
705, Rue Sainte-Catherine Ouest

May 28, 8:30 — 11:30 AM {Breakfast provided
Quebec Musée national des beaux-arts du Qudbec —
Gity Auditorium

Parc des Champs-de-Bataille. Québec (QC)

To learn mare about our Partner Launch program, contact
Ezio Giancristofaro, Sr. Product Manager
ur ezio.giancr

WCloud WGlobal Deployment W Services
WSecurity WUCC WNetworking WData Center

Wiestcon & Comstor
Weson s concerned abaut yaur privacy. e d not ren, el o exchanse sinal addresses.

WESTCON, WESTCONGROLP and COMSTOR are registered trademarks and trackmarks uf WestzanGroup, .
© 2015 ViesteonGrup, Tne. Al Rights Reserve

You can wirie 1 us al Westcon, 520 Wil Psins Road, larrown, NY 10581
uswesteon.com | ca.westeon.com

One Line Headline

Two Line Headline

View in Web Browser

Lorem ipsum dolor sit amet, consect Comstor
Lorem ipsum dolor sit amet #
|

Deering Rests Together

Attend a Partner Launch in a City Near You!

Register now and find out how you can start offering your customers both choice
and flexibility with an Avaya Powered Cloud Solution by Westcon-Comstor

& Simply Magic.
REGISTER NOW

Join us to find out how this unique solution provides Avaya Partners the option
of offering cloud-based services to your customers on a recurring monthly
service model. Do you want to...

» Deliver a cloud-based solution that includes a full-featured IP Office, bundled
SIP trunking, and dedicated access circuits at a compelling price?

» Deliver an OPEX cloud-basad solution without relinquishing your
end-customer relationship?

» Deliver a cloud-based solution while maintaining Professional Service
ownership and leveraging your IP Office expertise?

» Generate a racurring revenue stream?

P Leverage Canada's installed base to provide a full-featured IP Office Solution
to customers from 1 to 130 users in the initial offering?

During this session you will be introduced to:

» Customer Cost Saving Benefits

Reducing the IT complexity of equipment maintenance and
operational costs

Trunk and access savings

Long distance savings

Infrastructure savings

» The overall solution architecture

» Partner Cloud Portal introduction

» Quoting, ordering and delivery timelines
» Management and deployment

» Monthly billing and contractual agreements

We're Coming to
a City Near You

Register today for a Partner Launch
at one of the following locations

Cities & Dates

here to ses agenda

May 13, 9:30 — 1:00 PM {Lunch provided)
Markham  Avaya Customer Briefing Centre
11 Allstate Pkwy, Suite 300

May 20, 8:30 — 11:30 AM (Breakfast provided)
Vancouver Martfott Pinnacle Downtown — Point Grey Room
1128 West Hastings Street

May 21, 8:30 — 11:30 Al (Breakfast provided)
Calgary  Calgary TELUS Convention Centre - Room 104/105
120 9 Ave SE

May 26, 8:30 — 11:30 AM (Breakfast providad)
Montreal Musée Grévin Montréal — Centre Eaton de Montréal
705, Rue Sainte-Catherine Ouest

May 28, 8:30 — 11:30 AM (Breakfast providad)
Quebec Musée national des beaux-arts du Québec -
City Auditorium

Pare des Champs-de-Bataille. Québec (QC)

To learn more about aur Partner Launch program, contact
Ezia Giencristofare, Sr. Praduct Manager
- o eio.gianeri

WCloud WGlobal Deployment WServices
WSecurity WUCC WNetworking WData Center

Westcon &¢ Comstor

Westcon is concetned about your privacy, We do nat rent, sl or exchange smeil addressas,

WESTCOM, and CONSTOR are ragistera: A WestconGraup, Inc
2015 WesteonGroup Inc. All Rights Raserved.

You can wirie Lo us al Weslcon, 524 While Plains Roedl, larrylavan, NY 10581
uswestcon.com | cawestcon.com




Connections Newsletter Design (For Reference Only)

Top Portion of Newsletter

Connections = o

The BigStory | ThislustIn | ComingScon | Regional Roundup | In The News

Westcon Gives Back | And The WinnerIs | ABitof Fun | President’s Club |  Did You Know

Welcome to this Edition of Connections

W e had quite 3 busy Stat t the ear and the Imomentum s orly increasing as e celzbrate ur 30 years 353 fores n the
chana and look ah=ad to 3l th opparturites that await us.

0 s, v ke 30 ook 3231 Wiz carns 50 far from st -2 Quys 1n @ ENo~car garage t more tha, 3,000 associates serving
var 20,000 customers n 6 cauniies on s cantinents. Whe! That's amazig, and w2 hawe only ust bt ur stride. Every cre of
U s 50 1UcH £3 ok arwar o uer e Coming morkhs ard Years 35 e movs ko new bechrologias, and technologies that
Favarit even ben invented yat

“This st ncluds 3 o 1 the Hhrgs we e doieg i b arable U Ut uecess. Way b g0 WesteonGrup!

Cloud Launch

Lorarm fasum dolar si amat, cansactetur adipiscing It Duis felis nunc, fnkus sed sam a, pubiner inbus neque. Interdun et
alesuads fames ac ante fpsum primis n faucibus. Mauris hendrert ulamcarpa tistique .

Read More

This Just In...

Laren Tpsum dolor st amet, consectetur adipiscing eit, Duis
s nunc, inbus sed sam 3, pulvinar rinibus neque.
Intercum e alesuada amas € ante fpsum prins in
faucibus. Mauris hendferit ulamicorpar bistique .

Read More

Coming Soon

Loremn ipsum dlor sit amet, consectetur adipiscing it
Dl F2is runc, Aineus 52d sem 3, pUNNar Fbus nque.
Intardum ef malesuada fames ac ante fpsurm primis
faucihus. Mauris hencerit ulame rper bistique

Read More

Regional Roundup

Lovern ipsum cbior it amet. eonseckutur adipieing ot
Dl Fas e, iibus 520 &M 3, PUNINAT Tribus r2que
Intrdum of malisuada fames a2 psum primis
Faucitus. Mauris henclerit Wlamearp. tistique

asia Pacific Latin America
EMEA North America
Read More

Bottom Portion of Newsletter

- Read Mare

In The News

Bulder ol KTk f, sy g has Somethng  bag about,

Read More

Westcon Gives Back

Loren ipsum dalor st amet, consectetur adipiscing elt,
Duis fells nunc, inbus sed sem 3, pubinar finibus neque.
Intercum et rvalesuada tames € ante fpsum prinis in
faucihus. Mauris hendrerit ulamcorpar bistiue .

Read More

And the Winner Is...

Laram fasum dolr st amet, consectetur adipisdng It Duis
Fels nune, finious sed serm 3, pubinar fiibus nsguz.
Interdum < malesuada fames ac antz fusum primis in
Faucbus. Mauris hendrerit lamcorper tistiau .

Read More.

! v

11 ABit of Fun

‘The funmier side of the 30th Anniversary

’ Read More

President’s Club

Lavam fpsum deofr st ames, conwetorur adipiscing . Duis
s nune, finious sed sorm , pUinar finibus g
Interdum 2 m

st famis at ant. psiim s in
Fauibis, Hanris

Arerit nlameor tiTiq

Read More.

Did You Know? .l

Wiy £ gol Thrs WestconGroup sxeaitivss are ramed
Vibimen of the Channel by CRI, and Fireman chosses
ViastcontGroup a5 its firt ghbal distributir ..

Rend More
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Vendor Email Construction — Masthead

Usage Guide

When featuring a vendor or partnership, use these
alternative layouts to maximize the partner’s branding while
not overtaking our own brand. The layout is designed to
feature elements of both brands evenly and consistently as
to not compete with each other.

Depending on which of the seven Practices the vendor plays
in will dictate which template and color palette you must
adhere to.

Note: Do NOT import the vendor logo on a white background.
It MUST be imported as a .png with a transparent background.

Lorem ipsum dolor sit
amet, consectetur aipis

Lorem ipsum dolor sit

amet, consectetur aipis

63

Security

Lorem ipsum dolor sit
amet, consectetur aipis

Unified Communications
and Collaboration

nlllullll
CISCO.

Lorem ipsum dolor sit
amet, consectetur aipis

Networking

Data Center



Hero Images - Introduction

The hero images are representative to each one of our seven Practices. These images are intended to work individually
and collectively. Each Practice is represented by its respective color, image and angle of the flash. The angles used in these
compositions are the same used for each flash that make up the Burst (for angles, see page 8). When displayed together,
the individual images collectively reference the overall brand, Westcon-Comstor, while still representing each Practice.

Sizes Include:
8.5In X 11in
2050px X 664px
728px X 90px
160px X 600px
250px X 250px
125px X 125px
120px X 240px

240px X 400px

Capability Practices

Technology Practices

Offered through the combined Westcon-Comstor brand, our Capability Practices enhance our
partners’ potential to extend their reach and expand their opportunities with customers.

1. Cloud
2. Global Deployment
3. Services

Offered through either Westcon or Comstor, our Technology Practices provide our reseller
partners with the most innovative technology products and services.

4. Security

5. Unified Communications and Collaboration
6. Networking

7. Data Center
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Hero Image - Regionals

NA - New York

2

'Westcon * Comsto

Delivering Results Together

powered by WestconGroup

Cloud %Global Deployment WServices

Security WUCC © Networking WData Center

LATAM - Mexico City

Delivering Results Together

'Westcon L o4 Comstor;. :

k"

NA - Toronto

'Westcon * Comstor;,,,‘ =
Delivering Results Together i

powered by WestconGroup

|

4

Cloud %Global Deployment WServices

Security "UCC © Networking WData Center

APAC - Sydney EMEA - Rome

'West

Note: Other sizes are not pictured, but available upon request.

con # Comstor;. _

Dehvenng Results Together Delivering Results Together

'Westcon o Comsto

Ik




Hero Image - Cloud

8.5in X 11in

Cloud

Transforming Your Portfolio of Services

Transforming Your Portfolio of Services

Note: Hero tagline represented is for placeholder purposes only.

160px X 600px 240px X 400px

Cloud

'y Transforming Your Portfolio of Services

125px X 125px

Westcon G’ Comstor

250px X 250px, Slide 1 — Slide 2
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Hero Image - Global Deployment

8.5in X 11in 160px X 600px 240px X 400px

Global
Deployment

Global
Deployment

Global Deployment

125px X 125px

S,

West(u.l.'.l“? Epmstor ( / )
i ; 4

Global
Westcon ¢ Comstor Deployment

vering Results Togeth

250px X 664px ﬂ“‘ ‘

Global Deployment

Global Global
Deployment Deployment

iy,
728px X 90px L g

-

Global Deployment Westcon # Cairistos

Note: Hero tagline represented is for placeholder purposes only.



Hero Image — Services

8.5in X 11in 160px X 600px

Services

Supporting
Your Professional
Development

Services

Supporting Your Professional Development

Westcon 9 Comstor

Westcon ﬁ Comstor Services

nnnnnnnnnnnnnnnnnn

Services

Services
Supporting Your Professional Development ‘

728px X 90px

Ser\ﬂces

? } Supporting Your Professional Development "

Note: Hero tagline represented is for placeholder purposes only.

Westcon # Comstor

ot s o

A |

120px X 240px, Slide 1 — Slide 2

240px X 400px

fvr'\,y-i-

g—?

Serwce>
Supporti

125px X 125px

&

250px X 250px, Slide 1 — Slide 2

Services
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Hero Image - Security

8.5in X 11in

Security

Safeguarding Your Virtual Infrastructure

2050px X 664px

Security \ ”

Safeguarding Your Virtual Infrastructure

728px X 90px

Note: Hero tagline represented is for placeholder purposes only.

160px X 600px 240px X 400px

Security

guarding

125px X 125px



Hero Image - Unified Communications and Collaboration

8.5in X 11in

Unified Communications
and Collaboration

Connecting You Together, Wherever

2050px X 664px

Unified Communications

and Collaboration
Connecting You Together, Wherever

728px X 90px

Westcon £

Note: Hero tagline represented is for placeholder purposes only.

160px X 600px

Unified
Communications
and Collaboration

Westcon Q Comstor

240px X 400px

Unified
Communications
and C

Tog

125px X 125px

250px X 250px, Slide 1 — Slide 2

Unified
Communications
& Collaboration

120px X 240px, Slide 1 — Slide 2

Unified
Communications
& Collaboration

Westcon £¥

Unified
Communications
& Collaboration
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Hero Image — Networking

8.5In X 11in 160px X 600px 240px X 400px

Networking
Linkir
Systems Seamlessly

Networking

Linking Your Systems Seamlessly

125px X 125px

=
£¥ Comstor

250px X 250px, Slide 1 — Slide 2

%£¥ Comstor Networking

Delivering Results Together

2050px X 664px ls“

: 120px X 240px, Slide 1 — Slide 2
Networking

Linking Your Systems Seamlessly

Networking Networking
w

728px X 90px

£ Comstor

|
£ Comstor

Linking

Note: Hero tagline represented is for placeholder purposes only.



Hero Image — Data Center

8.5in X 11in 160px X 600px 240px X 400px

Data Center .

Storing Your Information Securely

Data Center
Storing Your

Information Securely

Data Center

Storing Your Information Securely

125px X 125px
=—=1

=3
=

250px X 250px, Slide 1 — Slide 2

Data Center

2050px X 664pX “‘ é ‘
\

Data Center
Storing Your Information Securely

Data Center

728px X 90px

£¥ Comstor

Note: Hero tagline represented is for placeholder purposes only.
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Hero Image - Mobility (South Africa Only)

8.5in X 11in 160px X 600px 240px X 400px

Mobility
Creating a More
Reliable Reach

Mobility

Creating a More Reliable Reach

Mobility

Creating A More Reliable Reach

Z
i

A%
tee

L5
Il >

%
g8
wr

250px X 250px, Slide 1 — Slide 2

Mobility
o

120px X 240px, Slide 1 — Slide 2

125px X 125px

XS

Westcon # Comstor
Deliy i el

ivering Results Together

2050px X 664px
/)
3

e

A'$e  Mobility

w? Creating a More Reliable Reach
- \\
\@ 2 }! Mobility Mobility
e
)
728px X 90px

e
i ]

£ o
. \tt.‘a- Mability Westcon &¢ Comstor

@oin Creating a More Reliable Reach
"'gil

Note: Hero tagline represented is for placeholder purposes only.



Practice Email Designs

Westcon &¥ Comstor

Aftend a Partner Launch in a City Near You!

Koy Pt =2 oo
3 recuming rney

i T oty o sl e and
o coex

. Vit ling s ottt

Header

Text =
-

NCloud WGlobal Deployment WServices
WSecurity WUCC WNetworking WData Center

Masthead

Reset / Breaker Image

Freeze / Footer

Cloud

Transforming Your

Portfolio of Services

Westcon ¢ Comstor

Delivering Results Together

Attend a Partner Launch in a City Near You!

—
Header -
Text %;i

Register today for a Partner Launch
at one of the following locations

» 02:00/05:03

P — ~

» 02:00/05:03

To learn more about our Parther Launch program, contact
Ezio Giancristofaro, St. Product Manager
514-420-5489 or ezio.gi i .com.

WCloud WGlobal Deployment WServices
WSecurity WUCC WNetworking WData Center

Westcon 0 Comstor
Westcon is concernad about your privacy. We do not rent, sell or exchange email addrasses.

WESTCON, WESTCONGROUP and COMSTOR are registered trademarks and trademarks of WestconGroup, Inc.
© 2015 WastconGroup, Inc. All Rights Reserved.

You can write to us at Westcon, 520 White Plzins Road, Tarrytown, NY 10591
us.westcon.com | ca.westeon.com

Privacy | Policy | Unsubscribe | Employee Portal
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Practice Email Designs

Vigw in Weh Browser

Global Deployment

Extending Your Geographic Re:

Westcon # Comstor

posuere purus nunc, at vehicula orei ullameorper vel,

semper elementum.
semper elementum.

semper elementum.

» Lorem ipsum dolor sit amet, consectetur adipiscing elit.

samper elementum,

Lorem ipsum dolor sit amet, consectetur adipiscing elit.

» Lorem ipsum dolor sit amet, consectetur adipiscing &it.

Lorem ipsum dolor sit amet, consectetur adipiscing elit.
Trunk and access savings

Long distance savings

Infrastructure savings

v

Lorem ipsum dolor sit amet, consectetur adipiscing elit.

v

Lorem ipsumn dolor sit amat, consactetur adipiscing elit.

v

Lorem ipsum dalor sit amet, cansectetur adipiscing elit.

v

Lorem ipsum dolor sit amet, consectetur adipiscing elit.

v

Lorem ipsumn dolor sit amat, consectetur adipiscing elit.

Header
Text

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.

P D200/050] e— ) —

o learn more about our Partner Launch program, contact
Ezio Giancristofaro, St Product Manager
o ezio.giancrt

WCloud WGlobal Deployment %Services

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Proin a nibh nec ante
sempsr glementum. Cras non rutrum ex. Fusce sed varius ante. Vestibulum
posuere purus nunc, at vehicula orei ullamcorper vel. Nulla vitae mauris

Lorem ipsum dolor sit amet, cansectetur adipiscing elit. Proin a nibh nec ante
semper elementum. Cras non rutrum ex. Fusce sed varius ante, Vestibulum

» Lorem ipsum dolor sit amet, consectetur adipiscing elit. Proin a nibh nec ante

» Lorem ipsum dolor sit amet, consectetur adipiscing elit. Proin a nibh nec ante

» Lorem ipsum dolor sit amet, consectetur adipiscing elt. Proin a ribh nec ante

» Lorem ipsum dolor sit amet, consectetur adipiscing 2lit. Proin a nibh nec anta

WSecurity WUCC WNetworking WData Center

Westcon 0 Comstor

Wasteon is concarnd about your privacy. W do nat rent, sl or cachang ool addessss

6 2915 WesteonGroup, Tnc. All Rights Reserved.

You can wills 15 Us 8L Waslcan, 520 Whils Plins Road, lerrylawn, MY 10591
us.westcon.com | cawestcon.com

Privacy | Palicy | Unsubscrib | Employse Partal

Vigw in Veb Browser

Loram ipsum dolor sit ameat, consectetur adipiscing elit. Proin a nibh nec ante
semper elementum. Cras non rutrum ex. Fusce sed varius ante. Vestibulum
posuere purus nunc, at vehicula orci ullamcorper vel. Nulla vitae maris

REGISTER NOW

Lorem ipsum dolor sit amat, consactatur adipiscing elit. Proin a nibh nec ante
semper elementum. Cras non rutrum ex. Fusce sed varius ante, Vestibulum
postiere purus nun¢, at vehicula orci ullamcorper vel,

» Lorem ipsum dolor sit amet, consectetur adipiscing elit. Proin a ribh hec ante
semper elementurn.

» Lorem ipsum dolor sit amet, consectetur adipiscing elit. Proin a ribh nec ante
semper elementum.

» Lorem ipsum dolor sit amet, consectetur adipiscing elit. Proin a nibh nec ante
semper elementum.

» Loremn ipsum dolor sit amet, consactetur adipiscing lit.

» Lorem ipsum dolor sit amet, consectetur adipiscing elit. Proin a nibh na¢ ante
semper elementum,

Lorem ipsum dolor sit amet, consectetur adipiscing &lit.

» Lorem ipsum dolor sit amet, consectatur adipiscing elit.

Lorem ipsum dolor sit amat, consectstur adipiscing alit.
Trunk and access savings

Long distance savings

Infrastructure savings

» Lorem ipsum dolor sit amet, consectetur adipiscing elit.
» Lorem ipsum dolor sit amet, consectetur adipiscing elit.
» Lorem ipsum dolor sit amet, consectetur adipiscing elit.

» Lorem ipsum dolor sit amet, consectetur adipiscing elit.

¥ Lorem ipsum dolor sit amet, consectetur adipiscing elit.

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.

> 02:00/05:03

) 2

To l=armn more about our Partner Launch program, contact
Ezio Giancristoraro, i Product Manager
o erioaiancr

WCloud WGlobal Deployment %Services
WSecurity WUCC WNetworking WData Center

WESTCON, and COMSTOR are r2g o esteonGraup, Tnc

Westcon O Comstor

Wastcan is concarmod abobt your privacy. W do not e, sl or sxhangc smail addresses.

WESTCON, ¥ and CONSTOR ar= regl of ViasteanGraup, Inc.
© 2215 WesteanGroup, I, All Rights Ressrad.

You can virile Lo us . iestcan, 520 Wiite Plains Rasd, larmpiown, NY 1951
uswestcon.com | cawestcon.com

Privacy | Policy | Unsubscribs | Emploves Portal




Practice Email Designs

Vigw in Weh Browser

Security

e
Al

Westcon £¥

Deinerng fessts Togeher

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Proin a nibh nec ante
sempsr glementum. Cras non rutrum ex. Fusce sed varius ante. Vestibulum
posuere purus nunc, at vehicula orei ullamcorper vel. Nulla vitae mauris

Lorem ipsum dolor sit amet, cansectetur adipiscing elit. Proin a nibh nec ante
semper elementum. Cras non rutrum ex. Fusce sed varius ante, Vestibulum
posuere purus nunc, at vehicula orei ullameorper vel,

semper elementum.
semper elementum.

semper elementum.

» Lorem ipsum dolor sit amet, consectetur adipiscing elit.

samper elementum,

Lorem ipsum dolor sit amet, consectetur adipiscing elit.

» Lorem ipsum dolor sit amet, consectetur adipiscing &it.

Lorem ipsum dolor sit amet, consectetur adipiscing elit.
Trunk and access savings

Long distance savings

Infrastructure savings

v

Lorem ipsum dolor sit amet, consectetur adipiscing elit.

v

Lorem ipsumn dolor sit amat, consactetur adipiscing elit.

v

Lorem ipsum dalor sit amet, cansectetur adipiscing elit.

v

Lorem ipsum dolor sit amet, consectetur adipiscing elit.

v

Lorem ipsurn dolor sit amat, consectetur adipiscing elit.

Header
Text

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.

P D200/050] e— ) —

o learn more about our Partner Launch program, contact
Ezio Giancristofaro, St Product Manager
o esio.giancr!

WCloud WGlobal Deployment %Services
WSecurity WUCC WNetworking WData Center

our Virtual Infrastructure

» Lorem ipsum dolor sit amet, consectetur adipiscing elit. Proin a nibh nec ante

» Lorem ipsum dolor sit amet, consectetur adipiscing elit. Proin a nibh nec ante

» Lorem ipsum dolor sit amet, consectetur adipiscing elit. Proin a nibh nec ante

» Lorem ipsum dolor sit amet, consectetur adipiscing 2lit. Proin a nibh nec anta

Westcon 0 ‘Comstor

Wasteon is concarnd about your privacy. W do nat rent, sl or cachang smal addressss

WESTCON, and COMSTOR are ragistera: ks Af BestconGraup, Tnc.
6 2915 WesteonGroup, Tnc. All Rights Reserved.

ou can wlls 15 Us sl Waslcan, 520 Whits Plins Road, lerrylawn, NY 10591
us.westcon.com | cawestcon.com

Privacy | Palicy | Unsubscrib | Employse Partal

Vigw in Veb Browser

Unified Communications
and Collaboration

Loram ipsum dolor sit ameat, consectetur adipiscing elit. Proin a nibh nec ante
semper elementum. Cras non rutrum ex. Fusce sed varius ante. Vestibulum
posuere purus nunc, at vehicula orci ullamcorper vel. Nulla vitae maris

REGISTER NOW

Lorem ipsum dolor sit amat, consactatur adipiscing elit. Proin a nibh nec ante
semper elementum. Cras non rutrum ex. Fusce sed varius ante, Vestibulum
postiere purus nun¢, at vehicula orci ullamcorper vel,

» Lorem ipsum dolor sit amet, consectetur adipiscing elit. Proin a ribh hec ante
semper elementurn.

» Lorem ipsum dolor sit amet, consectetur adipiscing elit. Proin a ribh nec ante
semper elementum.

» Lorem ipsum dolor sit amet, consectetur adipiscing elit. Proin a nibh nec ante
semper elementum.

» Loremn ipsum dolor sit amet, cansactetur adipiscing lit.

» Lorem ipsum dolor sit amet, consectetur adipiscing elit. Proin a nibh na¢ ante
semper elementum,

Lorem ipsum dolor sit amet, consectetur adipiscing &lit.

» Lorem ipsum dolor sit amet, consectatur adipiscing elit.

Lorem ipsum dolor sit amet, consectetur adipiscing elit.
Trunk and access savings

Long distance savings
Infrastructure savings

» Lorem ipsum dolor sit amet, consectetur adipiscing elit.
» Lorem ipsum dolor sit amet, consectetur adipiscing elit.
» Lorem ipsum dolor sit amet, consectetur adipiscing elit.
> Lorem ipsum dolor sit amet, consectetur adipiscing elit.

» Lorem ipsum dolor sit amet, consectetur adipiscing elit.

Header

Text — t‘ =
B
Lo
Test Lorem ipsum dolor sit amet,
consectetur adipiscing elit.

> 02:00/05:03

) »

To l=armn more about our Partner Launch program, contact
Ezio Gianeristoraro, i Product Manager
o ezio.giancrt

WCloud WGlobal Deployment %Services
WSecurity WUCC WNetworking WData Center

Westcon O Comstor

Wastcan is concarTod abobt your privacy. W do not e, sl or hangc smail addresses.

WESTCON, ¥ and CONSTOR ar= regl of WiasteonGraup, Inc.
© 2215 WesteanGroup, . All Rights Ressryad.

You can virile Lo us . iestcan, 520 ihite lains Rasd, larmpiown, NY 19531
uswestcan.com | cawestcon.com

Privacy | Policy | Unsubscribs | Emploves Portal
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Practice Email Designs

Vigw in Weh Browser

Networking

Linking Your Systems Seamlessly

Westcon # Comstor

Delivering Results Together

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Proin a nibh nec ante
sempsr glementum. Cras non rutrum ex. Fusce sed varius ante. Vestibulum
posuere purus nunc, at vehicula orei ullamcorper vel. Nulla vitae mauris

Lorem ipsum dolor sit amet, cansectetur adipiscing elit. Proin a nibh nec ante
semper elementum. Cras non rutrum ex. Fusce sed varius ante, Vestibulum
posuere purus nunc, at vehicula orei ullameorper vel,

» Lorem fpsum dolor sit amet, consectetur adipiscing @lit. Proin a nibh nec ante
semper elementum.

» Lorem fpsum dolor it amet, consectetur adipiscing lit. Proin a nibh nec ante
semper elementum.

» Lorem ipsum dolor sit amet, consectetur adipiscing elit. Proin a ribh nec ante
semper elementum.

» Lorem ipsum dolor sit amet, consectetur adipiscing elit.

» Lorem ipsum dolor sit amet, consectetur adipiscing 2lit. Proin a nibh nec anta
semper elementum,

Lorem ipsum dolor sit amet, consectetur adipiscing elit.

» Lorem ipsum dolor sit amet, consectetur adipiscing &it.

Lorem ipsum dolor sit amet, consectetur adipiscing elit.
Trunk and access savings

Long distance savings

Infrastructure savings

v

Lorem ipsum dolor sit amet, consectetur adipiscing elit.

v

Lorem ipsumn dolor sit amat, consactetur adipiscing elit.

v

Lorem ipsum dalor sit amat, cansectetur adipiscing elit.

v

Lorem ipsum dolor sit amet, consectetur adipiscing slit.

v

Lorem ipsum dolor sit amet, consectetur adipiscing elit.

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.

P D200/050] e— ) — 2

o learn more about our Partner Launch program, contact
Ezio Giancristofaro, Sr. Product Manager
o eio.giancri

WCloud WGlobal Deployment %Services
WSecurity WUCC WNetworking WData Center

Westcon 0 ‘Comstor

Wosteon is concarnd about your privacy. W do nat rent, sl or cachang smal addessss

WESTCON, and COMSTOR are ragisterat martes of BfestconGraup, Tnc.
6 2915 WesteonGroup, Tnc. All Rights Reserved.

ou can wlls 15 Us sl Waslcan, 520 Whils Plins Road, lerrylawn, NY 10591
us.westcan.com | cawestcon.com

Privacy | Palicy | Unsubscrib | Employse Partal

View in Vieb Browser

Data Center

Storing Your Informatiol

Westcon # Comstor

Delivering

5ults Together

Loram ipsum dolor sit ameat, consectetur adipiscing elit. Proin a nibh nec ante
semper elementum. Cras non rutrum ex. Fusce sed varius ante. Vestibulum
posuere purus nunc, at vehicula orci ullamcorper vel. Nulla vitae maris

REGISTER NOW

Lorem ipsum dolor sit amat, consactatur adipiscing elit. Proin a nibh nec ante
semper elementum. Cras non rutrum ex. Fusce sed varius ante, Vestibulum
postiere purus nun¢, at vehicula orci ullamcorper vel,

» Lorem ipsum dolor sit amet, consectetur adipiscing elit. Proin a ribh hec ante
semper elementurn.

» Lorem ipsum dolor sit amet, consectetur adipiscing elit. Proin a ribh nec ante
semper elementum.

» Lorem ipsum dolor sit amet, consectetur adipiscing elit. Proin a nibh nec ante
semper elementum.

» Lorern ipsum dolor sit amet, consectetur adipiscing lit.

» Lorem ipsum dolor sit amet, consectetur adipiscing elit. Proin a nibh na¢ ante
semper elementum,

Lorem ipsum dolor sit amet, consectetur adipiscing &lit.

» Lorem ipsum dolor sit amet, consectatur adipiscing elit.

Lorem ipsum dolor sit amat, consectstur adipiscing alit.
Trunk and access savings

Long distance savings

Infrastructure savings

» Lorem ipsum dolor sit amet, consectetur adipiscing elit.
» Lorem ipsum dolor sit amet, consectetur adipiscing elit.
» Lorem ipsum dolor sit amet, consectetur adipiscing elit.

» Lorem ipsum dolor sit amet, consectetur adipiscing elit.

» Lorem ipsum dolor sit amet, consectetur adipiscing elit.

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.

> 02:00/05:03

) »

To l=armn more about our Partner Launch program, contact
Ezio Giancristoraro, i Product Manager
o erio.giancrt
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WSecurity WUCC WNetworking WData Center
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Individual Flash Usage

There may be instances where individual flashes can be used independently from the Burst to feature an individual Practice.

Application Rules

When using an individual flash with title text, it is a must
that the top of the flash remain 180° horizontal. The top of
the flash will also be flush with the top edge of the image
or page.

The title text must be in the primary company font:
Westcon-Comstor. The font size must stay relative to
the size of the flash used. As in the example, the text
should be sized to the height of the top two rows of
pixels. Text color can be either black or white, depending
on the background.

The individual flash and title should not dominate the page
or image. It is intended to subtly reference the related
Practice, not to be used as a main design element.

Web Application

This is a screen shot of the current Cloud Microsite.
(cloud.westconcomstor.com)

Print Application

This is a mock-up of how the flash might be used
individually on a printed piece.

Unified Cornmunication

: A
From the distriputor Wit a_\\e“

a unique \ns\9 =
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PowerPoint Templates — Corporate

The corporate PowerPoint presentation is available in two formats; standard 4:3 and a larger 16:9. While the 4:3 is standard
and widely used, the 16:9 format can accomodate more body copy. The following are examples of the 4:3 format.

Main Title Slide

Steve Garrou
EVF, Solutions Development & Strateqy

The main title slide is the introduction page for your
presentation. It will include the name and title of the

presenter, the title of the presentation and date (if needed).

Use the open gap to start P Building a successful cloud offering in the channel
the quote or headline.

Westcon O’ Comstor

Delivering Resus Together

Agenda Slide

Agenda slide presents the list of topics that will be discussed
in the presentation.
Our Agenda * WestcanGroup, Inc. is a value-acac accas cqek added

The company goes to market under Westcon brands.
* WestconGroup, Inc. is a value-xsxac cacac sc added

Subtitle here

*  The company goes to market under the Comstor.

*  WestconGroup, Inc. is a value-added dvwdvwy

* The company goes to market under cwec cccbrands.
« The company goes to market under the Comstor.

s WestconGroup, Inc. is a value-added dvwdwwy

Westcon & Comstor

About Us Slide

This is an information slide that can potentially be an About Our Company
"about” page that will include a relevant image.

Lorem ipsum dolor sit amet, consectetuer adipiscing
elit, sed diam nonummy nibh euismaod tincidunt ut
lacreet dolore magna aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation
ulla. Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis nostrud
exerci tation ulla.

Lorem ipsum dolor sit amet, consectetuer adipiscing
elit, sed diam nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis nostrud -
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PowerPoint Templates — Corporate

Title Page 1

Title Page 2

Title page that can include body copy.

Business Partners Slide

This slide can feature our business partners and vendors.

About
Our
Company

THE'POWER
of our expertise

Lorem ipsum dolor sit

adipiscing elit, sed diam ne

tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci .

business partnerships

adipiscing elit, sed diam nonummy nibh etismod e
tincidunt ut laoreet dolore magna aliqua

erat.

|

Lorem Ipsum dolor sit amet, ccnsec:ewer%--

80
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PowerPoint Templates — Corporate

Generic Information Slide

The generic information slide is to accomodate any topics
involving a large volume of body copy.

Note: The 4:3 format allows for a two column layout only.
The 16:9 format allows for two and three columns of body copy.

Feature Slide

The feature slide is used to feature any new products
or events.

Bio Slide

2 Columns text page

Lorem ipsum dolor sit amet

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper suscipit lobortis
nisl ut aliquip ex ea commodo conseguat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea
commodo consequat.

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper nibh euismod
tincidunt ut |aoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamco.

Westcon &¥ Comstor

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper suscipit lobortis
nisl ut aliquip ex ea commodo consequat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea
commodo consequat.

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper nibh euismod
tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamco.

Physical to Digital

Lorem ipsum dolor sit amet

| Lorem ipsum

Lorem ipsum dolor sit amet, consectatuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dalore magna
aliguam erat volutpat. Ut wisi enim ad minim veniam. Lorern ipsurn delor sit amet, consectetuer adipiscing elit, sed.

Westcon &¢ Comstor

Dolph Westerbos

Lorem ipsum d sit amet,

Linkedin

TRANSFORMING
IT DISTRIBUTION

Lorem ipsum dalor sit amet, consectetuer adipiscing elit,
sed diam nonummy nich euismed tincidunt ut laoreet
dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniam, guis nostrud. Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed diam nonurmy nibh
euismod tincidunt ut laoreet dolore magna aliguam erat
volutpat. Ut wisi enim ad minim veniam, quis nostrud.

Lorem ipsum dalor sit amet, consectetuer adipiscing elit,
sed diam nonummy nich euismed tincidunt ut laoreet
dolore magna aliguam erat volutpat. Ut wisi enim ad
minim veniam, guis nostrud. Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed diam nonurmmy nibh
euismod tincidunt ut laoreet dolore magna aliguam erat
volutpat. Ut wisi enim ad minim veniam, quis nostrud.

Westcon & Comstor




PowerPoint Templates — Corporate

Infographic Example 1
WORLDWIDE DEVELOPMENT

Target Business
Development

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh
euismed tincidunt ut lacreet dolare
magna aliguam erat volutpat. Ut wisi
enim ad minim veniam, quis nostrud
exerci tation ullamcorper suscipit lobortis
nisl ut aliguip ex ea commodo consequat.

W rerth America [ Asia Pacific
nostrud exerci tation ullamcarper suscipit W Latin America B enea

Iobortis nis| ut aliquip ex ea commodo
consequat.

Westcon & Comstor q

Infographic Example 2

Creative Infographic

Lorem ipsum dolor sit amet

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy

Lorem ipsum dalor sit amet, cansectetuer
adipiscing elit, sed diam nonummy _

Cloud Data

Lorem ipsum dolor sit amet, consectetuer
adipiscing elt, sed diam nanummy .

Lorem ipsum dolor sit amet, consectetuer
adipiscing elt, sed diam nenummy .

Lorem ipsum dolor sit amet, consectetuer
adipiscing elt, sed diam nonummy

Solutions at your
Fingertips

Lorem ipsum dolar sit amet, consectetuer adipiscing elit, sed
diam nenummy nibh euismod tincidunt ut lacreet dolere magna
aliguam erat volutpat. Ut wisi enim ad minim veniam, gui

Statistics

Browsing m

Infographic Example 3

Training

Booking Lo

Buying
Westcon Q Comstor q
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PowerPoint Templates — Corporate

Infographic Example 4

Team Slide 1

This slide can be used to feature a team, including bios,
images and contact information.

Team Slide 2

This slide provides a more candid team shot without any
individual personalization.

60%
40%
20% I

thevine

Lorem ipsum dolor sit amet

2012 2013 2014 2015

o Facebook o @twitter

Social Media Chart

Lorem ipsum dolor sit
amet, consectetuer
adipiscing elit, sed diam
nonummy nibh euismad
tincidunt ut laoreet dolore
magna aliquam erat
volutpat.

Lorem ipsum dolor sit
amet, consectetuer
adipiscing elit, sed diam
nonummy nibh euismad
tingidun.

70% 60%

Lorem ipsum dolor sit amet

Lynn Smurthwaite-Murphy

EVP, North America

Larem ipsum dolor sit amet,
consectetuer adipiscing elit,
sed diam nonumm.

Meet Our Best Team

Lorem ipsum dolor sit amet

Wendy O'Keeffe Jeremy Butt Otavio Lazarini
EVP, Asia Pacific EVP, EMEA EVP, Latin America

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit,
sed diam nonumm.

Q=i Qv

m

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit,
sed diam nonumm

[ Y Yo

Lorem ipsum dalor sit amet,
consectetuer adipiscing elit,
sed diam nonumm

Qs Qo

Westcon &¢ Comstor

Our Executive Leadership Team

Lorem ipsum dolor sit amet

Westcon &¢ Comstor




PowerPoint Templates — Corporate

Break Slide 1

Use this slide for a short 30-minute break.

Break Slide 2

Use this slide for a longer 60—minute break.

Closing Slide

The closing slide concludes the presentation. It allows an
opportunity to thank the guests, make a final statement
and display the brand one last time.

Westcon &¢ Comstor

J ol
60 Minutes

llffié

Westcon &¢ Comstor

Wesltcon # Comstor

WCloud WGlobal Deployment %Services
WSecurity WUCC WNetworking WData Center
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PowerPoint Templates — Practice Intro Pages

The Practice introduction pages are used for presentations regarding a particular Practice. Each of the seven Practices have
their own templates to create a cohesive look and feel.

2 Columns text page

Lorem ipsum dolor sit amet

85

Cloud

Transforming your portfolio
of services

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut lacreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerd tation ullamcorper suscipit lobertis
nisl ut aliquip ex ea commeda consequat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea
commodo consequat. Ut wisi enim ad minim
veniam, quis nostrud exerci tation

Westcon & Comstor

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper suscipit lobortis
nisl ut aliquip ex ea commodo consequat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea
commodo consequat.

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper nibh euismod
tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamco

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliqguam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper suscipit lobortis
nisl ut aliquip ex ea commodo consequat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nis! ut aliquip ex ea
commodo consequat.

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliqguam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper nibh euismod
tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamco.

Westcon & Comstor

Global Deployment
Extending your geographical reach

Lorem ipsum dolor sit amet, consactetuer
adipiscing elit, sed diam nenummy nibh euismod
tincidunt ut laoreet dolore magna aliquarn erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerdi tation ullamcorper suscipit lobortis
nisl ut aliquip ex ea commodo conseguat. Ut wisi
enim ad minim veniam, quis nostrud exerd tation
ullamecorper suscipit lobortis nisl ut aliquip ex ea
commodo consequat. Ut wisi enim ad minim
veniam, quis nostrud exerci tation.

Westcon & Comstor

2 Columns text page

Lorem ipsum dolor sit amet

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper suscipit lobortis
nisl ut aliquip ex ea commodo consequat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea
commodo consequat.

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper nibh euismod
tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamco

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliqguam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper suscipit lobortis
nisl ut aliquip ex ea commodo consequat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nis! ut aliquip ex ea
commodo consequat.

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliqguam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper nibh euismod
tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamco.

Westcon & Comstor

Services

Supporting your professional
development

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut lacreet dolore magna aliguam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper suscipit Iobortis
nisl ut aliquip ex ea commodao consequat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation
ullameorper suscipit lobortis nisl ut aliquip ex ea
commado consequat. Ut wisi enim ad minim
veniam, quis nostrud exerci tation

Westcon & Comstor

2 Columns text page

Lorem ipsum dolor sit amet

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper suscipit lobortis
nisl ut aliquip ex ea commodo consequat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea
commodo consequat.

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper nibh euismod
tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamco

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliqguam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper suscipit lobortis
nisl ut aliquip ex ea commodo consequat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nis! ut aliquip ex ea
commodo consequat.

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliqguam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper nibh euismod
tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamco.

Westcon & Comstor




PowerPoint Templates — Practice Intro Pages

Security

Safeguarding your virtual
infrastructure

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nanummy nibh euismod
tincidunt ut lacreet dolore magna aliguam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullameorper suscipit lobortis
nisl ut aliquip ex ea commodo consequat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation
ullameorper suscipit lobortis nisl ut aliquip ex ea
commedo consequat. Ut wisi enim ad minim
veniam, quis nostrud exerci tation.

Westcon o Comstor

2 Columns text page

Lorem ipsum dolor sit amet

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper suscipit lobortis
nisl ut aliquip ex ea commodo consequat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea
commodo consequat.

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper nibh euismeod
tincidunt ut |aoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamco.

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliqguam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper suscipit lobortis
nisl ut aliquip ex ea commodo consequat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea
commaodo consequat.

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper nibh euismod
tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamco.

Westcon & Comstor

Unified Communications
and Collaboration
Connecting you together, wherever

Larem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat
wvalutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper suscipit lobartis
nisl ut aliquip ex ea commodo cansequat. Ut wisi
enim ad minim veniam, guis nastrud exerdi tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea
commedo consequat. Ut wisi enim ad minim
veniam, quis nostrud exerci tation.

Westcon O Comstor

2 Columns text page

Lorem ipsum dolor sit amet

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper suscipit lobortis
nisl Ut aliquip ex ea commodo consequat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea
commodo consequat.

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper nibh euismod
tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamco.

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliqguam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper suscipit lobortis
nisl ut aliquip ex ea commodo consequat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea
commaodo consequat.

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper nibh euismod
tincidunt ut laoreet dolore magna aliqguam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper Ut wisi enim ad

minim veniam, quis nostrud exerci tation ullamco.

Westcon & Comstor

Networking
Linking your systems seamlessly

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nenummy nibh euismod
tincidunt ut lacreet dolore magna aliguam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper suscipit lobortis
nisl ut aliquip ex ea commodao consequat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation
ullameorper suscipit lobortis nisl ut aliquip ex ea
commado consequat. Ut wisi enim ad minim
veniam, quis nostrud exerci tation,

Westcon o Comstor

2 Columns text page

Lorem ipsum dolor sit amet

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper suscipit lobortis
nisl ut aliquip ex ea commodo consequat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea
commodo consequat.

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper nibh euismod
tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamco.

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliqguam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper suscipit lobortis
nisl ut aliquip ex ea commodo consequat. Ut wisi
enim ad minim veniam, quis nostrud exerd tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea
commaodo consequat.

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper nibh euismod
tincidunt ut laoreet dolore magna aliqguam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper Ut wisi enim ad

minim veniam, quis nostrud exerci tation ullamco.

Westcon & Comstor
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PowerPoint Templates — Practice Intro Pages

Data Center
Storing your information securely

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nanummy nibh evismaed
tincidunt ut lacreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, guis
nostrud exerci tation ullamcorper suscipit labortis
sl ut aliquip ex ea commodo consequat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation
ullameorper suscipit lobortis nisl ut aliquip ex ea
commodo consequat. Ut wisi enim ad minim
weniam, quis nostrud exerci tation.

Westcon ¥ Comstor

=

2 Columns text page

Lorem ipsum dolor sit amet

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis
nestrud exerci tation ullamcorper suscipit lobortis
nisl ut aliquip ex ea commodo consequat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea
commodo consequat.

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper nibh euismod
tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamco.

Westcon € Comstor

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper suscipit lobortis
nisl ut aliquip ex ea commedo consequat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea
commodo consequat.

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper nibh euismod
tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamco.

PowerPoint Templates — Practice Title Pages

The Practice title pages are designed as an introduction page to presentations featuring a particular Practice. These slides will

be used to introduce the name and title of the presenter along with the title and date of the presentation.

Cloud

Transforming your portfolio of services

_Name of Presenter
Title

Presentation Title
Subtitle or Date

Westcon c Comstor

Deiwering Results Together

Global Deployment

Extending your geographical reach

Name of Presenter
Title

Presentation Title
Subtitle or

Westcon c Comstor

[



PowerPoint Templates — Practice Title Pages

Services
Supporting your professional development

Name of Presenter
Title

Presentation Title
Subtitle or Date

. Westcon o Comstor

Unified Communications
and Collaboration

Connecting you together, wherever

Name of Presenter
Title

Presentation Title
Subtitle or Date

Westcon O Coms!

Delsvering Resuits Together

Security
Safeguarding your virtual infrastructure

Name of Presenter
Title

Presentation Title
Subtitle or Date

Westcon o Comstor

Deiivering Results Together

Networking
Linking your systems seamlessly

Westcon c Comstor

Data Center

Storing your information securely

Name of Presenter
Title

Presentation Title
Subtitle or Date

Wesltcon c _Comstor
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Our Message Map
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A message map is the foundation for all communications relating to an organization, a specific project or an initiative. It
is a commonly used management tool to develop the core concepts behind a specific topic, before trying to populate
messages into a variety of tactics.

The Westcon—-Comstor Message Map asks these questions:

Why should our target market pay attention Westcon—-Comstor?

How does Westcon—-Comstor help to ensure its target market realizes this outcome and result?

What unique attributes does Westcon—Comstor bring to the table to ensure the outcome and results are achieved?

These questions really opened our eyes and got us thinking.

Why should channel resellers and vendors not only pay attention to us, but do business with us? Our answer was clear,
because we are committed to keeping our promise of delivering the results our partners want by creating a powerful,
inspiring and profitable relationship that benefits not only Westcon—-Comstor, but especially our partners.

How are we going to do that? What do we do that is so unique?
We took stock of our strengths and our weaknesses, and focused on three qualities that set us apart from other
distributors in the channel:

We are transforming IT distribution by enabling our partners to meet customer needs now and pursue new
opportunities with physical, digital and hybrid IT platforms, products and solutions.

We are investing in the future, providing access to market knowledge and technical expertise that will uncover new
business opportunities, as well as through enablement and engagement programs to maximize business performance for
the long term.

We are creating an exceptional partner experience that encourages innovation, creativity and fun through a collaborative,
channel-centric approach that is committed to excellence every step of the way.

Using the answers to these questions, we can now provide a consistent message every time we tell the
Westcon—-Comstor story.



Our Tone of Voice

“People will forget what you said, people will forget what you did, but people will never forget how you
made them feel.” — Maya Angelou, author and poet

Like our logo, we speak clearly in a confident, intelligent tone of voice. Through this tone of voice, we evoke emotions in our
partners, our customers and everyone that hears our message.

The emotions our messaging evoke are:

«  Trust — Our partners want to do business with us, because they know they can trust us.

- Confidence — Not only are we confident in our abilities, but our partners can feel confident in their
relationship with us.

«  Knowledgeable — \We know what we're doing, we understand the channel and we understand the global
needs of our customers.

- Partner Focused — Our success is based on the success of our reseller and vendor partners, making us
committed to doing what’s best for their business.

«  Collaborative — It's only through working together with our vendors and resellers that we can achieve the
success we deserve.

«  Longevity — Westcon-Comstor has been around for 30 years and we are just hitting our stride, with great
expectations for the future.

+  Humble — We know we aren’t all things to all people, but we are the best at what we do and we are
always striving to be better.

The personality of how we say what we say is just as important as the words themselves. Westcon—Comstor messaging has a
unigue personality that fits with who we are as a company and how we want others to see us. We are professional, but we
are also human with a heartfelt sense of humor that isn't degrading. The personality of our messaging conveys our confidence
in our abilities and strengths without being arrogant and belittling toward our competition. We are bold and enthusiastic,
active and alert, but not aggressive or manipulating.

What Do We Have to Say?

There are so many wonderful things to say about Westcon-Comstor that we may confuse what we're trying to say. To remain
on point with our messaging, we go back to the Message Map and focus on the content themes that emphasize our brand.

We are continuously focused on and invested in the future.

We are committed to keeping the promises we make to our partners.

We have an enthusiastic passion for putting our partners first.

We are focused on operational excellence and transforming the way business is done in the channel.

We have an extensive awareness of market trends and innovations.

We have a proven ability to deliver value to all parts of the supply chain extending our partners’ opportunities.
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And How Do We Say It?

Consistent language style provides a seamless essence to the messaging, making it impossible to delineate who wrote it
and when.

Like other aspects of our brand, the Westcon-Comstor language style is crafted using short statements of strong, dominant
and dynamic words. We are a company that's constantly moving forward, so we use active verbs instead of passive tense.
Our messaging is clear and concise, articulating our value so everyone in our audience can hear what we have to say.

Since we are a global company, we avoid colloquial, dialectic and slang language. However, regional teams may include
phrases that are unique to their audience for materials that are regionally specific.

Template Copy

“Say what you mean, mean what you say and preferably in as few well-chosen words as possible.”
— Sir Richard Branson, founder of Virgin Group

The template copy below ensures that whether it's a public relations release, an event bio or a brief for a news story, we
always say what we mean about Westcon-Comstor and we mean what we say.

150-word Westcon-Comstor Boilerplate

About Westcon-Comstor

Westcon-Comstor (WestconGroup Inc.) is a value-added distributor of category-leading Security, Unified Communications
and Collaboration, Networking and Data Center technology Practices, with worldwide capabilities in Cloud, Global Deployment
and Services. Westcon-Comstor goes to market under the Westcon and Comstor brands. The company’s focused approach
combines expert technical and market knowledge with a uniquely collaborative engagement model that is transforming IT
distribution through its digital and physical IT products and services delivery. Through the company’s investment in enablement
programs and its associates’ dedication to creating an exceptional partner experience, Westcon-Comstor works with its
partners to deliver results together. Westcon-Comstor has teams in 70-plus countries across six continents, with 110 offices,
shipping to more than 170 countries.

Westcon-Comstor’s portfolio of market-leading vendors includes: Avaya, Blue Coat, Check Point, Cisco, Extreme Networks,
F5, FireEye, Fortinet, HP ESG, Juniper Networks, NetApp, Palo Alto Networks, Polycom, SMART and VMware.

Get Connected
WestconGroup.com | LinkedIn | Twitter | Facebook

75-word Westcon-Comstor Boilerplate

About Westcon-Comstor

Westcon-Comstor (WestconGroup Inc.) is a value-added distributor that is transforming IT distribution through its digital and
physical IT products and services delivery. Westcon-Comstor goes to market under the Westcon and Comstor brands. The
company’s focused approach combines expert technical and market knowledge with an investment in enablement programs.
Through this approach, Westcon-Comstor works with its partners to deliver results together. Westcon—-Comstor has teams in
70-plus countries across six continents, with 110 offices, shipping to more than 170 countries.

Get Connected
WestconGroup.com | LinkedIn | Twitter | Facebook



Template Copy (continued)

50-word Westcon-Comstor Boilerplate

About Westcon-Comstor

Westcon-Comstor (WestconGroup Inc.) is a value-added distributor that is transforming IT distribution through its digital
and physical IT products and services. With the go-to—market brands, Westcon and Comstor, and teams in 70-plus
countries across six continents, the company ships to more than 170 countries. Its 4,000 employees are committed to
delivering results together.

Get Connected
WestconGroup.com | LinkedIn | Twitter | Facebook

25-word Westcon-Comstor Boilerplate

About Westcon-Comstor

Westcon—-Comstor is a value—added distributor specializing in Security, UCC, Networking and Data Center. It has teams in
70-plus countries, with 110 offices, shipping to more than 170 countries.

Get Connected
WestconGroup.com | LinkedIn | Twitter | Facebook

Our Seven Practices

Capabilities
Offered through the combined Westcon—-Comstor brand, our Capability Practices enhance our partners’ potential to extend
their reach and expand their opportunities with customers.

Cloud

Westcon—-Comstor Cloud Practice offers a combination of cloud services, enablement programs and a management platform
that equip reseller partners to develop private, hybrid and public cloud infrastructures. Its BlueSky platform is the key to
integrating digital/cloud and physical distribution models, enabling providers to offer pure cloud services as well as to procure
physical products, all through a single customer portal. The Westcon—-Comstor Cloud Practice vendor portfolio includes Cisco
Branded products Meraki, ScanSafe, WebEx and JouleX; Cisco Powered products Cirrity, collab9, Faction and QTS; Purple WiFi
and more.

Global Deployment

Westcon—-Comstor Global Deployment Practice provides resellers with a single point of contact — eliminating traditional
obstacles so often associated with doing global business — so partners can successfully execute on a global scale. This
practice is especially valuable for global service providers, system integrators and regional partners looking for a global
solution to their multi-national deployment needs.

Services

Westcon—-Comstor Services Practice provides resellers with our borderless expertise through a broad suite of logistics, financial,
technical and business operations services. The Services Practice enables resellers and vendors to discover, develop and deliver
opportunities that provide greater strategic insight, richer margin and longer-term customer engagements.

Technologies
Offered through either Westcon or Comstor, our Technology Practices provide our reseller partners with the most innovative
technology products and services.

Security

Westcon Security Practice and Comstor Security Practice provide resellers with a unique suite of comprehensive and innovative
security solutions to protect their customers’ information and reputations from cyber threats. Armed with some of the
strongest names in IT security, resellers can defend against attacks and protect their customers’ assets while unlocking
opportunities for their business growth. The vendor portfolio includes: BlueCoat, CheckPoint, Cisco, F5, FireEye, FireMon, HP,
Juniper, Palo Alto, Radware, SafeNet, Tibco LoglLogic, Tripwire and more.
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Our Seven Practices (continued)

Unified Communications and Collaboration

Westcon Unified Communications and Collaboration Practice and Comstor Unified Communications and Collaboration Practice
connect resellers to the products, knowledge and expertise of the Unified Communications and Collaboration landscape.
Whether it's crisp audio, HD video, sharing desktops or whiteboards, the Westcon and Comstor teams enable resellers to
deliver the connectivity people need to power innovation and productivity. The vendor portfolio includes: APC, AudioCodes,
Avaya, Cisco, Eaton, Extreme Networks, F5, Jabra, Lync, Oracle, Polycom, SMART, Spectralink and more.

Networking

Westcon Networking Practice and Comstor Networking Practice are aligned with the world’s leading network vendors
enabling resellers to build the fully integrated network their customers want. From network analysis, preparation for on-site
installation and WAN testing to recommendations about managing the network, Westcon and Comstor support resellers with
any size network infrastructure project. The vendor portfolio includes: APC, Avaya, Brocade, CheckPoint, Cisco, EMC, IBM,
Juniper, NetApp, VMware, X-10 and more.

Data Center

Westcon Data Center Practice and Comstor Data Center Practice enable resellers to advance their information infrastructure
potential and unleash the power to transform the storage, management and dissemination of virtual and physical information
for their customers. By offering their customers greater cost and efficiency savings, resellers will generate greater opportunities
in this rapid—growth market. The vendor portfolio includes: APC, Avaya, Cisco, Eaton, Extreme Networks and more.



Usage Section

2477
Use with slash without spaces before or after. Denotes continuous availability, 24—-hours—a-day, 7-days-a-week.

and, &
Always use and rather than an ampersand (&) unless the content appears in a title, table, part of a proper name or needs a
short—hand representation for space-saving purposes.

accent marks
Use accent marks, such as d, ¢, é, sparingly. In electronic form, accent marks can become garbled and cause the copy to
become misinterpreted.

add-on
Started out life as an adjective. It was an add-on sale. But now this phrase can be used as a noun with the hyphen intact. The
SCSI drive was an add-on.

advisor
While both advisor and adviser are correct, use the more aesthetically pleasing advisor.

afterparty
One word.

afterward, afterwards, afterword, afterwords
AP suggests without the s. The inclusion of an s is preferred in British English. The first means /ater. The second means
an epilogue.

all right
Two words.

a.m., p.m.
Always use lowercase; always use periods. Use a space between the number and the a.m. or p.m.

anti-virus, anti-malware, anti-spam, anti-spyware
Lowercase with hyphens.

audio conference
Two words.

B2B
Business to business (n) or business-to-business (adj). It's acceptable to use the acronym on first reference.

baccalaureate
Bachelor's degree is preferred over the more formal version. Use lowercase.

back office, back-office
Two words as a noun; hyphenated as adjective.

backward, backwards
AP suggests without the s. The inclusion of an s is preferred in British English.

bar code
Two words.

bi, semi

Bi means two. Semi means half. Although semi always means half, the prefix bi can mean either every other or twice. Thus,
bimonthly can mean either every two months or twice a month. When using the prefix bi, give the reader clues about which
meaning you intend. And when you are the reader, you should make sure you know which meaning the writer intends. When
you mean twice (as in twice a week or twice a month), you can avoid ambiguity by using the prefix semi (as in semiweekly
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Usage Section

for twice a week and semimonthly for twice a month) even though technically you could use the prefix bi. There is a special
word that means every two years. It is biennial. The word biannual has only one meaning: occurring twice a year. Biannual is
interchangeable with semiannual, although biannual is less preferable since you should avoid any chance of misleading those
who are not thoroughly familiar with these definitions. Never use a hyphen with either of these prefixes unless the root word
begins with the letter j, as in semi-independent, semi-invalid and semi-infinite.

board of directors/board of trustees
Lowercase.

Burst
When referring to the colorful icon between Westcon and Comstor in our logo, capitalize the B.

capital, capitol

The word capitol is the building in which a state legislative body meets, or in which the functions of state government are
carried out. When capitalized, the word Capitol refers only to the Washington, D.C. building in which U.S. Congress meets.
When used as a noun, the word capital may be the city in which a government’s capitol is located, or any city that is the center
of a specific activity or industry (the financial capital of the world). Capital also refers to money, to the uppermost part of a
supporting column and to an uppercase letter. If the word capital is used as an adjective, it may relate to something of high
quality (a capital idea) or importance (a capital mistake) or to something involving the death penalty (capital punishment).

catalog, catalogue
Catalog is the preferred AP spelling. Catalogue is the preferred British English spelling.

chachka
Common and accepted spelling for tchotchke, a Yiddish word meaning toy, small plaything, bauble, trinket or little knickknack.

check in (n/v)/check-in (adj.)
Verb: To register at a hotel. Noun: The action of checking in. Adjective: Check-in time, requires a hyphen.

check out (n/v)/check-out (adj.)
Verb: To vacate and pay for lodging. Noun: The action of checking out. Adjective: Check-out time, requires a hyphen.

client / server
Not Client/Server or client-server.

co-locate, co-location
Hyphenate because co is a prefix.

committee
Capitalize when part of the formal title of a committee.

companywide
One word.

compliment, complement
To compliment is to give flattery or praise. It also means a free offer. To complement is to complete or bring to perfection.

Comstor
Part of our go—to—market brand, Westcon-Comstor. Stands alone only when referring to one of our four technologies.
Comstor Networking Practice. The Comstor brand is Cisco-centric.

continued
When a continued line is called for and space is at a premium, abbreviate as cont’d. Otherwise spell out.

cost-effective, cost-effectiveness
Always use hyphen.



Usage Section

co-worker
Hyphenated

cut and paste, copy and paste
Because cut and paste is a familiar phrase, many people use it when, in fact, they mean copy and paste. This can lead to
disastrous results if followed literally. If you tell someone to duplicate something rather than move it, tell them to copy it.

cyberspace
One word.

data
Data is a collective noun and, therefore, it should be used with a singular verb, e.g., data is vs. data are.

database
One word.

data center
Two words. When referencing our Data Center Practice always spelled Data Center. British spelling can be data centre.

Datatec
WestconGroup's parent company. Headquartered in Johannesburg, South Africa, Datatec is a publicly traded company on the
Johannesburg Stock Exchange and the Alternative Investment Market of the London Stock Exchange.

dates

Always use Arabic figures, without st, nd, rd or th (Example of what not to do: 3rd Annual). Capitalize months. When a month
is used with a specific day, abbreviate the following months: Jan., Feb., Mar., Apr., Aug., Sept., Oct., Nov. and Dec. Spell out
May, June and July. When a phrase refers to a month, day and year, spell out the month and set off the year with commas.
The event is July 5, 2015, at the Hilton.

AP suggests month, day, year styling August 5, 2015, however, global dates can be written day, month, year 5 August, 2015.

dedicated
When used to indicate exclusive assignment to a particular vendor or service, style as follows: Call Comstor’s dedicated Cisco
systems engineers.

degree
Use an apostrophe in bachelor’s degree or master’s degree, but not in Bachelor of Arts or Master of Science. Abbreviate with
periods all except MBA: B.S., M.A., Ph.D.

desktop
One word.

dialog, dialogue
Dialog is the preferred AP spelling. Dialogue is the preferred British English spelling.

dimensions
When referring to one dimension, spell out the dimensional measure (15-inch monitor, 20-inch footprint); When referring to
length and width combined, use inch mark (4" x 6").

disc, disk
Use disk when referring to hard disk drives, floppy disk drives. Use disc in proper names and when referring to compact discs
and CD-ROM:s.

download
One word.
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down time
Two words.

drop-shipped, drop-shipping, drop shipping

Use a hyphen when it becomes a transitive verb: We drop-shipped the products yesterday. Use a hyphen when it becomes a
compound adjective: Westcon-Comstor Services offers a drop-shipping service. Use no hyphen when used as a noun. We offer
drop shipping.

e-book, e-business, e-commerce, e-marketing, e-reader
Use lowercase with a hyphen for most e- terms. Exception: email and emoji are lowercase without a hyphen. Email can be
used as a noun or a verb.

e.g.,i.e,etal

In Latin e.g. is exempli gratia and means for example; in Latin i.e. is id est and means that is; in Latin et al. is ‘et alia and
means and others or and elsewhere. The English equivalents are preferable in formal prose, although sometimes two-letter
abbreviations make them desirable. Always put commas after e.g. and i.e.

end user, end-user
Hyphenate only when used as an adjective. The end user requires end-user documentation.

enterprise
The entire organization. Only capitalize when used as a proper noun or title for a business unit, otherwise it is lowercase. Cisco
Enterprise Network solutions enable your enterprise to accelerate innovation.

enterprise networking
The networking infrastructure in a large enterprise with multiple computer systems and networks of different types.

enterprisewide
One word.

etc.

This is the abbreviated form of et cetera (and other things); it should never be used in reference to people. Etc. implies that

a list of things is too extensive to recite. But often writers seem to run out of thoughts and tack on etc. for no real purpose.
Also, two redundancies appear with this abbreviation: (1) and etc., which is poor style because et means and, and (2) etc. at
the end of a list that begins with e.g., which properly introduces a short list of examples.

Ethernet
Always capitalize.

extranet

Refers to an intranet that is partially accessible to authorized outsiders. Whereas an intranet resides behind a firewall and

is accessible only to people who are members of the same company or organization, an extranet provides various levels of
accessibility to outsiders. You can access an extranet only if you have a valid username and password; your identity determines
which parts of the extranet you can view.

federal

Lowercase when used as an adjective to distinguish something from state, county, city, town or private entities; use a capital
letter for the architectural style and for corporate or governmental bodies that use the word in their name (Federal Trade
Commission, Federal Express).

fiber optic
Lowercase both words. Note the spelling of fiber.

Fibre Channel
Always capitalize both words. Note the spelling of “Fibre.”



Usage Section

fiscal year
Abbreviate as FYXX. Datatec, WestconGroup’s parent company’s fiscal year is March 1 — Feb. 28.

flat screen monitor
No hyphen.

Flier
When referring to a handbill. Not Flyer.

floor planning

Two words. A form of inventory financing involving the use of trust receipts; also known as trust receipt financing. Under floor
planning, the borrower gets funds with which to pay for goods purchased. The borrower holds the goods in trust for the bank
by issuing the bank a trust receipt. As the borrower sells the goods, the borrower sends the proceeds to the bank.

foreign words and quotations
Those that are accepted universally, like bon voyage and versus are clear in context. Those not understood should be placed in
guotation marks and explained.

forward, forwards
AP suggests without the s. The inclusion of an s is preferred in British English.

Full time (adv.), full-time (adj.)
Hyphenated only when used as an adjective. She works full time. She is a full-time employee.

frame relay
Lowercase.

GbE
The acronym for Gigabit Ethernet.

Gbps
The acryonym for Gigabits per second. 2Gbps (no space between figure and abbreviation).

GIF

The acronym for Graphics Interchange Format. Pronounced giff, with a hard “g”. A popular bitmapped graphics file format
that supports 8-bit color and is widely used on the Web because the files compress well. GIFs have a color table that
includes the most representative 256 colors used. Unlike the JPEG format, a GIF image will not deteriorate when an image is
compressed and resaved.

Gigabit
One billion bits. Abbreviate as Gb. 1Gb (no space between figure and abbreviation).

Gigabit Ethernet
Always capitalize both words.

Gigabyte

One billion bytes. Abbreviate as GB. Refers to amount of memory (DRAM, EDO, SRAM, et al.), storage capacity (hard drive,
drive array, tape backup, et Al.), or amount of storage space used by a file. A 1GB virtual drive (no space between figure and
abbreviation).

GPL

The acronym for General Public License, a copyright alternative designed by The Free Software Foundation that gives the
general public complete rights to copy, use and modify software code as long as they provide the same permissions to all
others. GPL also can be applied to printed materials, thus eliminating the need for users to obtain reproduction rights.

handheld
One word as a noun or as an adjective.
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hard drive
Two words.

he or she

To avoid sexist language, many writers use this alternative phrasing (in place of the generic he). Use it sparingly — preferably
after exhausting all less obtrusive methods of achieving gender neutrality. But he or she is preferable to he/she, s/he, (s)he and
the like.

healthcare
One word.

help desk, help-desk
Two words when referring to the entity; hyphenate when using as an adjective.

hertz
Abbreviate as Hz.

hi-def
High definition. No caps. Hyphenated.

high quality, high-quality
Hyphenate when used as an adjective.

home page
Two words. According to Merriam-Webster, it is incorrect to use the one-word version (homepage) at this time, but
dictionaries have been known to change to reflect modern usage. We will update this entry as common usage dictates.

hotline
One word.

HTML
The acronym for HyperText Markup Language: The document format used on the World Wide Web. Always uppercase. Use
acronym on first reference.

hyperlink
One word.

hypertext
A system of linking electronic documents.

in house, in-house
Style as two words unless it is used as an adjective, e.g., in-house counsel.

inbox
Lowercase.

inch
Spell out as 76-inch, not 76" unless a short—hand abbreviation is necessary for inclusion in a table cell or equation or when
referring to length and width combined (4" x 6”).

inkjet
One word.

instant rebate
Lowercase.
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Internet
Capitalize.

intranet
Intranet is a common noun (like network, for instance) and should be capitalized only when its placement in a sentence
demands it.

iPad, iPhone, iPod
Small /, capital P.

IT
The acronym for Information Technology. Acceptable on first reference.

JPEG
The acronym for Joint Photographic Experts Group pronounced jay-peg. A popular standard for compressing still images.
Acceptable on first reference.

job titles

If the title precedes the individual's name, it should be capitalized; if it follows the individual’s name, it should be lowercase.
Capitalize a department name that's included in a title if it's the full department name, regardless of whether it comes before
or after the name. (See more on style for titles in the Grammar and Punctuation section.)

KickofF, kick off
One word as a noun. The Sales Kickoff in Denver was a huge success. Two words as a verb. It's time to kick off the event.

kilobyte
One thousand bytes. Abbreviate as KB. Refers to amount of memory (DRAM, EDO, SRAM, et al.), storage capacity (floppy
drive) or amount of storage space used by a file. Style as 640KB (no space between figure and abbreviation).

Kbps

Kilobits per second (Kbps). When referring to the movement or transfer of data, -bits is generally the appropriate suffix.
However, the use of -bytes is becoming more frequent as newer technologies increase transfer speeds beyond -bits. Typically
used when referring to data across a computer bus, along a telephone line and across a network. Style as 712Kbps (no space
between figure and abbreviation).

LAN
The acronym for Local Area Network. Acceptable on first reference.

login, logon, logoff, logout
One word in noun form. Use two words in verb form: / log in to my computer. We prefer login and logout.

market share
Two words. Hyphenate when used as an adjective.

Mbps
The acronym for Megabits per second. Style as T00Mbps with no space between the figure and abbreviation.

MBps
The acronym for Megabytes per second. Double-check the use of this abbreviation, since -bits is generally the appropriate
suffix. However, the use of -bytes is becoming more frequent as newer technologies increase transfer speeds beyond -bits.

megabit
One million bits. Abbreviate as Mb. Style as 7TMb with no space between the figure and abbreviation.

megabyte
One million bytes. Abbreviate as MB. Refers to amount of memory (DRAM, EDO, SCRAM, et al.), storage capacity (hard drive,
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CD-ROM, tape backup, et al.), or amount of storage space used by a file. Style as 128MB EDO RAM with no space between
figure and abbreviation.

megahertz
Abbreviate as MHz, not Mhz. Style as 733MHz with no space between figure and abbreviation.

megapixel
Lowercase. Spell out whenever possible. In tabular materials and where space is extremely tight, Mpixel can be used.

megawaltts
Abbreviate as MW. There is not a space between figure and abbreviation: SOMW.

mid
No hyphen unless a capitalized word or number follows. Mid-America, mid-Atlantic, mid-30s.

midsize, midsized
One word, both versions are correct; hyphenate if being used as an adjective, e.qg., mid-sized business.

millimeter
When abbreviated, it is styled without space between the number and abbreviation: 4mm.

millisecond
The acronym for millisecond(s) is ms. It is one thousandth of a second, is a measure of a storage device’s read or write time. It
also is used to measure data packet travel time on a network.

milliwatts
Abbreviate as mW. No space between figure and abbreviation: 720mW.

mind share
Two words.

money
Use numbers for amounts up to $1 million. $70, $700, $500,000. For amounts greater than $1 million, spell out and use up to
two decimal places. Do not use a hyphen. $5.35 million. In headlines and tables, it's acceptable to use capital K for thousands,
M for millions and B for billions instead of spelling out the amount. Use without a space between the number and the letter.
$5.35M

more than, over
More than is preferred on first reference with over used on next reference so as not to be redundant. WestconGroup has more
than 100 offices with over 3,000 employees.

multimedia, multitasking, multiprocessing, multifunctional, multivendor
When multiis the prefix, style as one word.

names
On first reference, use the person’s full name (first and last) and title. On second reference, use only the last name, without
the title.

Network Application Support
Digital implementation of open systems, which provides standards-based software, allowing a variety of workstations (VMS,
ULTRIX, Sun, DOS, Windows, OS/2, Mac, etc.) to interface via VAX and ULTRIX servers. Do NOT use as an acronym.

new year
Only capitalize when referencing the actual holiday.

No.
Use as the abbreviation for number in conjunction with a figure, position or rank.
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nonbranded
One word.

nonprofit
One word.

off-site, off site
Hyphenate when used as an adjective (off-site meeting) but otherwise style as two words (the meeting occurred off site).

offline
One word.

on board
You're almost always going to use on board (two words) unless it's being used as an adjective, e.g., onboard computers.

on-site, on site
As an adjective, hyphenate the words (on-site inspection) but otherwise style as two words (the staff is on site).

one-stop
Hyphenate as an adjective. Your one-stop source for all your networking needs.

online
Always style as one word.

operating system
After first reference, use acronym OS except in the plural form.

over, more than
More than is preferred on first reference with over used on next reference so as not to be redundant. WestconGroup has more
than 100 offices with over 3,000 employees.

p-m., a.m.
Always use lower case; always use periods. Use a space between the number and the a.m. or p.m.

page
Spell out, not p. or pg. Capitalize when used with figures, e.g., Page 10.

part time, part-time
Hyphenate when used as an adjective or compound modifier.

partner

Partner can be used to refer to either a vendor or a reseller. When referring to Westcon—Comstor partners, meaning both
vendors and resellers, use the term partner alone or business partner. When referring to either a vendor or a reseller, use
vendor partner, business partner or reseller partner.

PDF file
The acronym for Portable Document Format file, which is the file format used by the Acrobat document exchange system.
Acceptable on first reference.

percent
Always spell out, except in headlines or tables.

phone numbers

Phone numbers should be written as follows: country code, area code, phone number with no dashes, periods or commas in
the phone number and a space between the first three digits and the last four Abbreviate extension ext., and option opt.
Example: Global Headquarters +7 9714 829 7000
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plug and play
No hyphen as noun. Hyphenate as an adjective. Plug-and-play capabilities.

plug-in
Started out life as an adjective, but now works as a noun with the hyphen intact.

podcast
One word, lowercase.

postcard
One word.

Practices

When referring to Westcon—-Comstor Practices, capitalize. Westcon Security Practice. Westcon—Comstor Practices include
three capabilities: Cloud, Global Deployment and Services; and four technologies: Security, Unified Communications and
Collaboration, Networking and Data Center.

pre-sales, post-sales, pre- and post-sales
Hyphenate. Note that it's pre-sales, not pre-sale.

premier, premiere
Premier means best, premiere means first instance.

publication titles

Put book titles, TV shows, games and music titles in quotation marks. Do not use quotations around the Bible, software titles,
catalogs, handbooks, magazines, newspapers, newsletters and similar publications. Do not use quotes for websites or apps.
Also, do not capitalize the word “magazine” unless it is part of the proper title.

Q/Q,Y/Y
Quarter-over-quarter and year—over-year typically styled with just the initial letters and are used to refer to revenue and
profit changes from one quarter or year to the next.

rackmount, rackmountable
Refers to servers that can be positioned in a rack. Style as one word.

RAID
The acronym meaning Redundant Array of Independent Disks. Acceptable on first reference.

RAM
The acronym for Random Access Memory. Acceptable on first reference.

read-only
Hyphenate.

realtime
One word.

reseller
Lowercase

RFP, RFl, RFQ
Acronyms for Request for Proposal, Request for Information and Request for Quotation. Acceptable on first reference.

ROI
The acronym for Return On Investment. Acceptable on first reference.
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rollout, roll out
One word as a noun. The product rollout was successful. Separate words as a verb. The vendor plans to roll out the revised
model next week.

rpm
The acronym for revolutions per minute. This is a rare exception where the acronym should be lower case: 7200 rom (noun),
7200-rpm (adjective).

resolution
Monitor resolutions should be indicated as follows: 800 x 600, not 800x600.

ROM
The acronym for Read Only Memory. Acceptable on first reference.

SAN
The acronym for Storage Area Network. Acceptable on first reference.

screen saver
Two words.

SCsI

The acronym for Small Computer System Interface pronounced “skuzzy.” SCSI is a hardware interface that allows the
connection of up to seven or 15 peripheral devices to a single expansion board that plugs into the computer called a SCSI host
adapter or SCSI controller. SCSI is widely used, from personal computers to mainframes.

SEO
The acronym for Search Engine Optimization. Acceptable on first reference.

Serial ATA
Abbreviate SATA. A serial protocol for storage devices that uses thinner cabling than comparable parallel IDE cables.
Acceptable on first reference.

service provider
Lowercase.

SKO
Sales Kickoff. Spell out on first reference then use the acronym.

SLA
This is the acronym for Service Level Agreement. No hyphenation, per industry standards. Acceptable on first reference.

smartphone
One word, lowercase.

SMB, SMBs
This is the acronym for small and medium businesses. It should be spelled out on first reference and then styled as
SMB thereafter.

SMo
The acronym for Social Media Optimization. Write out on first reference.

SOHO
The acronym for Small Office/Home Office. Acceptable on first reference.

solution provider
Lowercase.
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SPIF
This is the acronym for Sales Promotion Incentive Fund. No need to spell out on first reference. This is often spelled SPIFF, but
we do not spell it that way since it doesn’t accurately reflect the phrase as an acronym; plural is SPIFs.

stand-alone
Hyphenate.

states
Use two-letter postal abbreviations (The Chicago Manual of Style). See Grammar and Style Section.

systems engineer
Always pluralize systems. Spell out on first reference. On subsequent references, use SE or SEs.

techno
As a prefix, hyphenate if following word begins with vowel; no hyphen if consonant. techno-universe, technoculture.

television/TV
Okay to use TV,

thin client
Two words as both noun and adjective.

through
Never thru. Available through Dec. 31.

TIFF
An acronym for Tagged Image File Format. This is a widely used bitmapped graphic file format developed by Aldus and
Microsoft that handles monochrome, gray scale, 8- and 24-bit color. Acceptable on first reference.

time

Use a colon to separate hours from minutes. It is not necessary to include zeros in full-hour times in narrative construction.
The webinaris at 11 a.m. Use a.m. and p.m. without capitals and with periods and a space after the number. Use an en dash
with a space on either side to depict spans of time. 70:00 — 10:30a.m., 11:00a.m. — 1:00 p.m.

time frame
Two words.

touchscreen
One word.

toward, towards
AP suggests without the s. The inclusion of an s is preferred in British English.

trade show
Two words.

ultra wide
Two words. Hyphenate as an adjective.

under way
Two words. The promotion is now under way. Underway is an adjective referring only to boating.

Unified Communications and Collaboration
Spell out except when space is limited then use the acronym UCC.

United States, U.S.
Spell out when it stands alone; use U.S. when it is a modifier.
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UNIX
Not Unix.

upload/download
One word. To transmit data from a computer to a bulletin board service, mainframe or network. In a communications session,
download means receive, upload means transmit.

upsell
One word. It means to add on associated products or upgrades, typically at point-of-sale.

URL
The acronym for Universal Resource Locator, the address of a website. It refers to an entire World Wide Web address.
Acceptable on first reference.

USB
The acronym for Universal Serial Bus. Acceptable on first reference.

value-added reseller (VAR)
Not Value-Added Reseller or value added reseller. The acronym VAR is acceptable on first reference. Even though it's an
acronym, it should be lowercase when spelled out.

vendor partner

Understood internally as those manufacturers and software publishers whose products Westcon-Comstor distributes. For
clarity in externally aimed copy, use manufacturer or software publisher as appropriate or place in a context that makes the
intended meaning precise.

videoconference
One word.

VoFR, VolP
The acronym for Voice over Frame Relay, Voice over Internet Protocol.

voice mail
Two words.

WAN
The acronym for Wide Area Network. Acceptable on first reference.

Web
Capitalize.

webcam
Lowercase.

webcast
Style similarly to broadcast, a webcast is a transmission over the Internet of an event such as a concert or conference. The
event is prerecorded. Use lowercase.

web conferencing
Two words both lowercase.

webinar

This type of Internet-based seminar is offered live via teleconference or streaming over the Internet. Use lowercase.
(See webcast).
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website
One word, lowercase.

Westcon
Part of our go—to—market brand, Westcon-Comstor. Stands alone only when referring to one of our four technologies.
Westcon Security Practice. The Westcon brand includes a variety of vendors offering these technologies.

Westcon-Comstor
Westcon hyphen Comstor, no spaces. This refers to our go—to—market brands.

Westcon-Comstor Capabilities
Three of the seven Westcon—Comstor Practices. Include: Westcon-Comstor Cloud, Westcon-Comstor Global Deployment and
Westcon—-Comstor Services.

Westcon-Comstor Practices

When referring to Westcon—-Comstor Practices, capitalize. Westcon Security Practice. Westcon-Comstor Practices include
three capabilities: Cloud, Global Deployment and Services; and four technologies: Security, Unified Communications and
Collaboration, Networking and Data Center.

Westcon-Comstor Technologies
Four of the seven Westcon—-Comstor Practices. Technologies are offered either through Westcon or Comstor not as
Westcon-Comstor. Include: Security, Unified Communications and Collaboration, Networking and Data Center.

WestconGroup
WestconGroup is our legal corporate name. It is used in the context of legal, compliance and financial matters.

Wi-Fi
Capitalize the W and the F. Hyphenated.

workflow
One word.

workplace, workstation
One word.

worldwide
One word, except as World Wide Web.

World Wide Web
Capitalized.

Y/Y, Q/Q
Year—-over-year and quarter-over—quarter typically styled with just the initial letters and are used to refer to revenue and
profit changes from one quarter or year to the next.

ZIP code

All cap ZIP but lowercase code. ZIP is an acronym for Zoning Improvement Plan. A comma is not necessary between the state
name and the ZIP code.
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abbreviations and acronyms

Acronyms are abbreviations pronounced as a word, such as NASA. Initialisms are abbreviations that are pronounced as a series
of letters, such as ATM and DNA. Uncommon acronyms should be spelled out on first reference with the first letter of each
word capitalized. After first reference, the acronym can be used. First reference: small and medium business; Second reference:
SMB.

For corporate titles, spell out the title on first reference and use acronym for every reference after. Exception: CEO does not
need to be spelled out on first reference. First reference: Chief Marketing Officer; second reference: CMO.

WestconGroup regions should be spelled out, except when used in tables, lists or headlines where space is limited. The
exception is the acronym EMEA for Europe, Middle East and Africa can be used throughout.

Spelled out: Asia Pacific; acronym: APAC

Spelled out: Latin America; acronym: LATAM

Spelled out: North America; acronym: NA

EU
As an abbreviation for European Union, do not use periods. Can use abbreviation on first reference.

Us.

As an abbreviation for United States, use periods for U.S. Can use abbreviation on first reference.

Exceptions: When used as part the Westcon or Comstor title: Westcon US, Comstor US. Also when used in a headline, do not
use periods.

USA
As an abbreviation for United States of America, do not use periods. Can use abbreviation on first reference.

bulleted lists
Use periods for bullets that are sentences. For bulleted statements, do not use bullets. Do not mix styles.

When using a bulleted list of statements without periods, do not include a period at the end of the last bullet.

capitalization of titles/departments

Capitalize position titles when they precede the person’s name, e.qg., Chief Financial Officer Cathy Jessup. When the title
follows the individual’s name, it should be lower case, e.g., Cathy Jessup, chief financial officer.

Capitalize Practice names, e.qg., Security Practice, Cloud Practice.

Capitalize the names of Westcon—-Comstor teams, e.g., The Digital Transformation team.

Capitalize the names of department, e.g., Global Marketing department, Human Resources department

comma, use of

When used with quotations, commas always go inside the quotation marks. Commas are used to separate elements in a
series but should not be placed before the conjunction in a simple series. Westcon inventories, distributes and supports many
products. However, you should use a comma before a conjunction in a series if it is followed by a subseries that also contains
a conjunction, e.g., Westcon-Comstor distribution regions include: North America, Latin America, Asia Pacific, and Europe, the

Middle East and Africa.

Use a comma in numerical figures larger than 999. The exceptions are product names, street addresses, broadcast frequencies,
room numbers, serial numbers, lumens, resolution, telephone numbers and years.

Use a comma to separate an introductory clause or phrase from the main clause. To give resellers a competitive edge,
Westcon-Comstor offers a variety of services to augment and expand our customers' offerings.

Use a comma to separate main clauses joined by a conjunction when the subjects of the clauses are different. The test was
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accurate, and the results were favorable. You may omit the comma if no confusion would result. Jack went up the hill and Jill
went down.

Do not use a comma between the name of the corporation and Inc. as well as Ltd.

dash, use of

Use an “em dash” to indicate a sudden break in thought that causes an abrupt change in sentence structure. Her entire family
— even her dog — speaks with a Southern accent. Em dashes should contain spaces before and after. An “en dash” is used to
divide a date or time range. En dashes should have a space before and after the dash.

Note: If the sentence containing the em dash is split between two lines, the em dash should appear at the end of the line, as in
this example:

"Her entire family — even her dog —
speaks with a Southern accent.”

ellipsis (...)

An ellipsis has multiple uses. It can indicate that words have been left out in quoted material. It also can be used to indicate

a pause in speech, an unfinished thought or, at the end of a sentence, a trailing off into silence. Finally, an ellipsis can be used
for omissions between sentences (which requires a period and a space followed by three dots: . ...). An ellipsis at the end of a
sentence with no sentence following it should be followed by a period (for a total of four dots) (The Chicago Manual of Style).
Our style is to include a space before or after the ellipsis.

Avoid using ellipsis and instead rewrite to make the sentence meaning clearer to the reader.

headline and title styles

Use title case (initial caps) for headlines and use sentence case for subheads as well as for headlines that are complete
sentences with punctuation. Exceptions are generally based on typographical or graphical treatment. When using initial caps,
articles, conjunctions and prepositions of four or fewer letters should be lowercase, unless they‘re part of a proper name or
are the only lowercase word in the headline.

In titles and headings, capitalize words that form parts of hyphenated compounds without regard for hyphens.
Examples:

The Future Of Server-Based Computing

New Do-It-Yourself Guide

sentence case:
Only the first word is capitalized. (Email subject lines should be in sentence case.)

title case:

Every word is capitalized except articles (“a,” “an” and “the"), coordinating conjunctions (“and,” “or,” “but,” “so,” “yet”
and “nor”) and prepositions with four or fewer letters (such as “in”) unless it's the only lowercase word in the headline or
subhead. Also, the first and last words should always be capitalized, regardless of what they are.

"o

hyphen, use of

Hyphens are joiners. Use them to avoid ambiguity. She recovered the sales territory (gained back the sales territory). She
re-covered the sales territory (went back out, perhaps calling on customers). Also, use hyphens to form a single idea from two
or more words. Our second-quarter earnings, a part-time job. In general, use a hyphen to form a compound adjective before a
noun, i.e., high-technology manufacturer.

months
When followed by a specific day or date range, abbreviate the following months:
. Jan., Feb., Mar., Apr., Aug., Sept., Oct., Nov. and Dec. Spell out May, June and July.
When used with a year, spell out the month. For dates, always use Arabic numerals alone, never 1st, 2nd, 3rd or 4th
unless the number comes before the month e.g., 30th of June.
January 2015 was a cold month.
Offer good now through Aug. 31.
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When a phrase refers to a month, day or date range and a year, spell out the month and place a comma following the date(s).
If there's a date range, separate the range with an en dash and spaces before and after.

January 29, 2015, was a wonderful day. Or 29 January, 2015 was a wonderful day.

Join us Jan. 29 — 31. Or Join us 29 — 31 Jan.

Join us January 29 — 31, 2015. Or Join us 29 — 31 January.

When the month follows the day, spell out the month and follow the day with st, nd, rd or th as appropriate:
The 1st of April puts some people on edge.

numbers
Except as noted below, spell out numbers one through nine and use numerals for 10 and above.

Spell out numbers at the beginning of a sentence or rewrite the sentence. The only exception: a numeral that identifies a
calendar year.

Wrong: 30 vendors signed up for the Security Program last year.

Right: Last year, 30 vendors signed up for the Security Program.

Right: 2074 was a very good year for Westcon-Comstor.

Right: Seven account managers were promoted last year.

If a passage includes numbers that follow one another, one should be spelled and the other should be represented as a
numeral, particularly if it reflects a unit of measure.

Example:

We used ten 2-gallon cans of red paint on the garage.

Always spell out and hyphenate simple fractions.

Examples:

One-half of the pies have been eaten. A two-thirds majority is required for that bill to pass in Congress. Write decimals as
numerals. Put a zero in front of a decimal unless the decimal itself begins with a zero.

With numbers containing decimal points, use a comma only when the number has five or more digits before the decimal point.
Place the comma in front of the third digit to the left of the decimal point, e.g., 15,235.05.

The following examples apply when writing dates:
Examples:

The meeting is scheduled for June 30.

The meeting is scheduled for June 30, 2015.

The meeting is scheduled for the 30th of June.

We have had tricks played on us on Apr. 1.

The 1st of April puts some people on edge.

Hyphenate all compound numbers being written out from twenty-one through ninety-nine, e.q., if the compound number
begins a sentence.
Example: Twenty-nine people won an award for helping their communities.

Punctuation and usage examples:

. A five-year-old girl
three-year warranty
nine-pin connector
two-port printer
six-foot cable
two per customer
the 1990s (no apostrophe)
the '90s (place an apostrophe where there are omitted numbers, i.e., “19")
The board voted five to four
five cents
250-watt power supply
Number one distributor
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0.6 percent market share
18-percent increase

ratio of 2:1

five-user system

10Base-T, 10Base-TX or 100Base-T
75 Ohm cable

35mm film

4X read / 8X write

3X zoom lens

1024 x 768

1200 x 1200dpi

1200-dpi printer

1000 lumens

1000-lumen printer

8.5"x 11" (in a table)

8.5- by 11-inch (in narrative)
5-, 10-, 25- and 50-user packs
5.0 megapixels

5.0-megapixel sensor

parentheses
Place a period outside a closing parenthesis if the material inside is not a sentence (such as this fragment). (An independent
parenthetical sentence, such as this one, takes a period before the closing parenthesis.)

phone numbers

Phone numbers should be written as follows: country code, area code, phone number with no dashes, periods or commas in
the phone number and a space between the first three digits and the last four Abbreviate extension ext., and option opt.
Example: Global Headquarters +7 974 829 7000

possessives

The possessive case of single and plural common nouns that do not end in an s or z sound are formed by adding an
apostrophe plus “s” to the end of the word.

Examples:

the boy's mother

at her wit's end

The possessive case of singular nouns ending in an s or a z sound is usually formed by adding an apostrophe plus “s” to the
end of the word.

Examples:

the press's books

the boss's desk

the audience's reaction

The possessive case of plural nouns ending in an s or a z sound is formed by adding only an apostrophe to the end of the
word. One exception to this rule is that one-syllable irregular plurals are usually formed by adding an apostrophe “s”.
Examples:

horses’ stalls

consumers' confidence

Do not use an apostrophe to show the plural form unless you are pluralizing a single letter as shown below:

Correct:

Mary received all A's in her MIBA courses.

The '90s were the IT industry's best growth years.
All SPIFs are valid through the end of the month.
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Incorrect:
Spring temperatures are in the 60's.
Our SE's are the best in the business.

quotation marks

Double quotation marks (“x”) surround the exact words of a speaker or writer. If a full paragraph of quoted material is
followed by a paragraph that continues the quotation, do not use close-quote marks at the end of the first paragraph.
Do, however, put open—quote marks at the start of the second paragraph. Use single quotation marks for quotes within
guotes. Use three marks together if two quoted elements end at the same time: She said, “He told me, ‘I love you."” When
using quotes for a word used ironically, use double quotes, i.e., The “debate” turned into a free=for-all. As a general

rule, punctuation is placed inside quotation marks unless the quoted content is a phrase at the end of a sentence and the
punctuation relates to the larger sentence overall.

semicolon
Use a semicolon between two main clauses not joined by and, but, or, nor, for. It is time to go, there won't be another

opportunity like this. Use semicolons between elements in a compound series. These machines are used by: Tom, the engineer;

Ralph, the administrator; and Bob, the janitor.

slash
This is a slash: /. Because it leans forward, it is sometimes called a forward slash. We include a space before and after a slash.

Trademarks and Copyrights

In Westcon-Comstor publications, do not use vendor or product trademarks, copyright or registered marks. Use the
following disclaimer:
All brand names in this publication are trademarks of their respective companies.

Corporate Copyright:
For all marketing materials published for external audiences by Westcon-Comstor, Westcon or Comstor, including pages for

the Web, newsletters, brochures, flyers, handbooks, publications and presentations, the following copyright statement is used:

Westcon and Comstor are registered trademarks of WestconGroup, Inc. Copyright © 2015 WestconGroup, Inc.
All Rights Reserved.

Use of Citations

Always include a citation when using substantiated copy. Cite source either in the body copy or as a footnote. Industry
analysts at IDC forecast a 10-percent increase in the global IT Security Market for 2016.
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